
 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com       ●   Email: editor@ijfmr.com 

 

IJFMR240218808 Volume 6, Issue 2, March-April 2024 1 

 

Innovation and Sustainability in Urban 

Environments: Insights from Interdisciplinary 

Research 
 

Jenish Bezad Sukheswala 
 

Research scholar, K.P.B. Hinduja college of Commerce, Mumbai 

 

Abstract 

This review examines recent interdisciplinary research to offer insights into the complex connection 

between innovation and sustainability in urban environments. This overview seeks to clarify the complex 

challenges and opportunities in modern urban environments by analysing studies from diverse fields, 

including marketing, finance, education, and tourism. This investigation aims to provide a comprehensive 

understanding of the complexities of urban development and emphasize the importance of integrated 

approaches in effectively tackling urban challenges.  
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1. INTRODUCTION 

The swift process of urbanization in our world poses numerous challenges that require inventive and 

sustainable solutions. With the ongoing increase in urban populations, cities are encountering unparalleled 

challenges in terms of resources, infrastructure, and environmental sustainability. In light of these 

challenges, interdisciplinary research has become a vital method for understanding and tackling the 

intricate dynamics of urban environments. This introduction establishes the foundation for our 

examination of recent interdisciplinary studies that seek to elucidate the convergence of innovation and 

sustainability in urban environments. Through the analysis of research conducted in various disciplines, 

including marketing, finance, education, and tourism, our aim is to discover practical knowledge that can 

be used to develop comprehensive strategies for sustainable urban development. With this examination, 

our aim is to contribute to the ongoing discussion on urban sustainability and motivate cooperative 

endeavors to construct resilient and inclusive cities for future generations. 

 

2. DISCUSSION 

2.1. Memes as a new language of marketing (Kakkad et al., 2022) This paper explores the utilization 

of memes as an innovative marketing strategy, specifically in urban environments where digital 

communication is widespread. Memes serve as a cultural innovation that marketers use to captivate 

urban audiences, emphasizing the significance of inventive communication tactics in urban settings. 

2.2. Consumer behavior towards online cab services (Makrani & Sharma, 2023) Studying consumer 

behavior regarding online cab services provides insights into the acceptance of inventive 
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transportation solutions in urban regions. Gaining insight into the utilization and perception of these 

services by city residents is crucial for advancing initiatives that promote sustainable urban mobility.  

2.3. FOMO as a marketing strategy influencing consumer purchase decisions (Kakkad et al., 2022) 

This paper examines the impact of the Fear of Missing Out (FOMO) phenomenon on consumer 

behavior, specifically in urban environments with strong social connections. Comprehending the 

influence of FOMO (fear of missing out) on consumer decisions can guide the creation of more 

focused and efficient marketing tactics in urban settings. 

2.4. Tax planning in respect of wealth creation (Gupta et al., 2024) Analyzing tax planning strategies 

in urban areas is crucial for fostering financial sustainability and ensuring the fair distribution of 

wealth. Efficient tax planning enhances the allocation of resources and promotes economic 

development in urban areas. 

2.5. Innovative banking users' satisfaction scale (Nayak & Sharma, 2019) This paper aims to quantify 

user satisfaction with novel banking services, which have a pivotal impact on urban financial 

ecosystems. Analyse the banking preferences and satisfaction levels of urban residents to improve 

financial inclusion and accessibility in cities. 

2.6. Factors influencing employer branding for talent retention (Kakkad et al., 2021) Examining 

the variables that impact employer branding reveals the importance of retaining skilled workers in 

urban job markets. For cities to achieve sustainable urban development, it is crucial to attract and 

retain highly skilled workers. This can be achieved by implementing employer branding strategies, 

which are vital for promoting economic growth and fostering innovation in urban areas. 

2.7. Factors influencing female student participation in higher education (Vora & Sharma, 2018) 

Increasing the involvement of female students in higher education is crucial for advancing gender 

equality and fostering socio-economic progress in urban areas. An in-depth comprehension of the 

obstacles and enablers to female education access plays a crucial role in the development of inclusive 

urban learning environments. 

2.8. Comparative analysis of online learning and traditional classroom-based education 

experiences (Kumar & Kuldeep, 2023) An analysis of the efficacy of online learning compared to 

traditional classroom-based education explores the changing educational environment in urban 

areas. Novel education delivery models contribute to improving educational accessibility and quality 

in urban areas. 

2.9. Impact of environmental awareness on sustainable tourism (Sharma & Sarkar, 2024) An 

analysis of the influence of environmental consciousness on sustainable tourism emphasizes the 

significance of urban destinations in advocating for ethical travel behaviors. Ensuring the 

sustainability of tourism development is crucial to protecting urban ecosystems and cultural heritage, 

while also bolstering local economies. 

2.10. Persistent issues faced by Indian tourists (Sarkar & Sharma, 2021) An examination of the 

enduring problems encountered by Indian tourists in urban destinations reveals the difficulties 

associated with infrastructure, safety, and cultural sensitivity. It is of utmost importance to tackle 

these problems to promote the sustainability of tourism and improve the overall experience for 

visitors in urban areas. 

2.11. Travel demand for buses in specific regions (Sharma, 2024) Examining the level of demand for 

bus travel in particular urban areas provides valuable insights for transportation planning endeavors 

focused on encouraging sustainable modes of transport. Gaining insight into the transportation 
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preferences of urban residents is crucial for developing efficient and eco-friendly public transit 

systems. 

2.12. Measuring the impact of environmental awareness on sustainable tourism (Sharma & Sarkar, 

2024) This paper assesses the efficacy of environmental awareness initiatives in fostering sustainable 

tourism practices in urban destinations. Promoting environmental awareness among tourists and 

local stakeholders is crucial for cultivating sustainability in urban tourism. 

2.13. An Empirical Study on Service Quality at Mumbai Metro-One Corridor (Sharma and Poddar, 

2018) This research has a crucial impact on promoting sustainability by providing efficient and 

environmentally friendly travel choices. The study provides insights into the effectiveness of 

innovative urban transit solutions in improving the urban environment by analyzing passenger 

satisfaction and service quality.  

 

3. CONCLUSION 

To summarize, our examination of recent interdisciplinary studies highlights the interdependent 

relationship between innovation and sustainability in urban settings. Every aspect, including marketing 

strategies, financial planning, education access, and tourism development, is crucial in shaping the 

sustainable future of cities. By synthesizing knowledge from various fields, we can formulate holistic 

approaches that tackle the complex issues confronting urban areas in the present time. In the future, it is 

crucial for policymakers, urban planners, businesses, and communities to collaborate in order to execute 

these strategies and construct prosperous, resilient, and sustainable cities for future generations. By 

engaging in collaborative efforts and prioritizing both innovation and sustainability, we have the ability to 

establish urban settings that are not only financially successful but also fair and environmentally aware 
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