
 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com       ●   Email: editor@ijfmr.com 

 

IJFMR240317283 Volume 6, Issue 3, May-June 2024 1 

 

The Impact of English Language Proficiency on 

Business 
 

Mr. Bhuvesh Rattan 
 

Assistant Professor, Vaish Mahila Mahavidyalya, Rohtak 

 

Abstract 

English is important in the era of globalization. It is the most widely used global language and is the main 

language for international business. To succeed in today's global market, it's crucial to master English and 

other languages. High English proficiency helps individuals communicate effectively in SAARC, 

BIMSTEC, and EU member states. In business, English is a universal language that promotes effective 

communication and collaboration among diverse stakeholders. Effective communication is extremely 

important in business operations. Without seamless collaboration among producers, distributors, and 

consumers, entrepreneurial efficacy declines. Learning English allows us to confidently communicate with 

people from different countries and build meaningful relationships.  

 

Introduction 

English is important for social and economic exchanges in the digital era. People rely on smartphones 

more for their basic needs and livelihoods in today's complex society. With these devices, people can easily 

engage in various commercial transactions. There are many reasons that help people improve their English 

proficiency. English is important for socioeconomic endeavors, operating electronic devices, and nurturing 

international diplomatic ties. English is the main language for many people worldwide, with over 300 

million speakers. Language is important for connecting with people globally and building relationships 

with different cultures. Effective communication is crucial for successful international business ventures. 

Communication is how people and groups connect and share knowledge with each other and their 

environment. Nonverbal communication, like gestures, can convey messages even when verbal 

communication is unclear. This communication mode includes notifications, announcements, and 

promotions, which are important in our interconnected global landscape. In globalization, there is 

increased business competition domestically and internationally. Communicators need to develop 

intercultural skills, editorial expertise, and public speaking abilities, especially in the global context. Lack 

of English proficiency can hinder communication and cause misunderstandings, frustration, and obstacles 

among staff. Proficiency in all four English language competencies is crucial. English is important for 

learning and communication, especially in business. In international business, individuals in multinational 

corporations should be skilled in effective communication. This involves communicating in written and 

spoken English and maintaining official documents. High English proficiency is necessary for education 

and professional interviews. Having phone conversations with representatives from international 

corporations, navigating negotiation complexities, and effectively expressing oneself in English should 

not be difficult. The ability to plan trips and create documents for effective business communication 

enhances the professionalism of those who are skilled in English for business correspondence. As 

enterprises expand, the need to find better ways to communicate with employees and the external sphere 
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increases. Multinational corporations need employees with strong English skills to succeed in a globalized 

world. English is the main language used in global commerce, scientific inquiry, and scholarly discourse. 

80% of academic periodicals are written only in English. Effective communication is crucial because it 

involves sharing information and misunderstandings are common. Communication is crucial in business 

for success. Communication occurs through various modalities, including oral and non-verbal methods, 

allowing for the exchange of opinions, ideas, and information. This phenomenon is important in commerce 

and can occur on an individual or interindividual scale. Proficient communication is crucial in commerce. 

Without clear communication between producers, distributors, and consumers, entrepreneurial efforts are 

hindered. It's important to know how to use English effectively in business. Narration is important in 

business language arts. Narration is crucial for connecting consumers with products, fostering attachment 

and interconnection. It's important to recognize the significance of word choice in business 

correspondence, as each word has a distinct connotation. Entrepreneurs should consider their customers' 

language preferences. Enterprises in countries like India and Singapore use languages like English, Hindi, 

or Chinese to effectively communicate with their target audience. This phenomenon enhances connectivity 

between businesses and customers, improving entrepreneurial success. Approximately 47.87% of people 

chose to communicate in English for its global opportunities. Using English as a lingua franca in corporate 

settings is challenging due to the complex balance of benefits and drawbacks for organizations. Improving 

English proficiency can increase the value of a product. The study aimed to explore the importance of 

English in business and its impact on achieving organizational goals. 

 

Business Communication  

Understanding communication is important for understanding business. Business and communication are 

closely connected. Effective communication is essential for business success. Communication and 

business are integrated. It is inseparable. Business and communication began with production. More 

information will be provided later.  

In communication, the product is called information. Information is data, facts, and knowledge that is 

shared between entities. In commerce, outputs are tangible goods and intangible services. Enterprises 

produce goods and services to meet customer needs and desires. However, there are situations where 

information and goods/services overlap. Information can be seen as a commodity in media and publishing. 

Periodicals, literature, broadcasts, and digital media distribute knowledge, making information a 

commodity. Information becomes a commodity in commerce, blurring the line between pure knowledge 

and tangible/intangible products.  

Commerce and interpersonal discourse spread the product to external entities. In interpersonal discourse, 

the counterparty is often referred to as the communicator, audience, or recipient. In commercial endeavors, 

it was common to designate additional entities as consumers, clients, purchasers, etc. Business 

communication and interactions bring specific responses and challenges. Commercial transactions forge 

alliances, harness cognitive assets, and expedite the interchange of concepts. Regardless of the entity's 

nature, the main goal is to create significant value for the enterprise. Effective business communication 

requires understanding the complex dynamics within and outside the company.  

Internal communication includes components such as the organization's vision, strategic initiatives, plans, 

ethos, values, principles, employee motivation, and innovation. Enterprises face global competition in 

today's business landscape. Global competition necessitates strong intercompany relationships. Effective 

communication is crucial for fostering enduring connections between organizations. External 
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communication includes branding, marketing, advertising, customer relations, public relations, media 

relations, and business negotiations. Regardless of the form it takes, these communication efforts aim to 

create business value. By understanding and addressing communication needs, businesses can improve 

their operations, build strong relationships, and succeed in the global market. Effective communication in 

an organization depends on consensus among the individuals involved. The consensus is influenced by 

factors like message clarity, delivery method, conduct, and situational context. Organizational 

communication uses various communication methods, including verbal, written, and broadcast channels. 

Using a multifaceted methodology ensures quick and clear communication for all stakeholders. By 

examining variables and using various communication channels, organizations can foster understanding, 

cooperation, and successful outcomes in their internal exchanges. 

 

The Importance of English in Business  

English proficiency is important in today's world, especially for millennials. The establishment has 

announced that the English language proficiency of its workforce has improved over the past decade. 94% 

of European upper-secondary school students are learning English as a foreign language, according to a 

recent study by the European Union. English is a global language in business. English is the main language 

used for official communication in sectors like shipping and aviation. English is essential in many areas 

to stay up to date. In commerce. Being highly proficient in English helps promote your brand 

internationally without any obstacles. Acquiring a proficient command of English is essential for aspiring 

entrepreneurs. Using English for communication with clients makes business operations more efficient. 

Understanding English well enables effective global marketing. Additionally, employees in an 

organization need to be proficient in English for their professional duties. This shows the importance of 

English to people, regardless of their native language or linguistic background.  

Despite low rankings, 50% of employers still consider English proficiency important. Corporations look 

for individuals with strong marketing skills. In this scenario, marketing involves cross-border efforts to 

exchange goods, services, and ideas between nations or multinational entities. A strong command of 

English was necessary to complete the task. More multinational corporations are using English as their 

main language. Examples include Airbus, Daimler-Chrysler, Nokia, Renault, Samsung, and Microsoft 

Beijing. Some companies offer free educational sponsorships for their employees. The company assumed 

the financial burden. In commerce, there were important aspects related to the English language. 

In today's job market, having strong English language skills is essential for getting a job in many different 

companies. This prerequisite is crucial in the era of globalization, as corporations strive to stay competitive 

and keep up with the changing times. Proficient English speakers have more job opportunities. In 

advertising, English proficiency is highly valued and companies often prefer candidates who are fluent in 

English. Many employers prefer candidates with strong English skills. I want to communicate effectively 

with people from Indonesia and around the world in a professional setting. Proficiency in English increases 

chances of getting jobs in competitive corporations. 

In non-English-speaking nations and territories, the sectors with the lowest use of English as a crucial 

means of communication (less than two-thirds of employers recognizing its importance) were: The topic 

is construction and property. Acquiring human capital and providing HR solutions. Retail involves the 

exchange of goods and services between businesses and consumers. Proficiency in English is valuable for 

addressing workplace challenges. This phenomenon goes beyond borders and has global implications, 

creating more commercial opportunities. Online businesses have made it easier for people to start their 
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own businesses. Entrepreneurs can expand their market reach by using online platforms to sell products 

to a wider audience, both domestically and internationally. Proficient English language skills are crucial 

for effective communication in global commerce.  

Prepare us to become successful entrepreneurs as English becomes more prevalent in higher education. 

English-medium undergraduate and master's degree programs in Continental Europe have increased 

significantly in the past seven years, growing more than threefold. Many people today are proficient in 

English. Some people have learned English over the years. They had to avoid falling behind in different 

areas of life, including academics and business. 

Learning English can benefit those interested in a career in commerce. Aspiring entrepreneur seeking new 

venture. We needed to develop strong communication skills as a business. By mastering English, we can 

communicate effectively with people from diverse backgrounds. Many ingenious concepts have been 

articulated in English in cyberspace. Understanding these new ideas would be easier with English. After 

that. We could implement these concepts in our endeavors. Cultivating unique concepts can help our 

enterprise grow by capturing the attention and intrigue of many people. It would be beneficial for you to 

grow your business. Entrepreneurs aim to build a successful business. As the enterprise expands 

exponentially. To penetrate the global market, we need to promote our business more to raise awareness 

and gain attention. By mastering English, we can confidently engage in promotions without confusion. 

Using English can enhance our enterprise's visibility and success. To introduce our enterprise smoothly, 

we need to be fluent in English. Collaborating with international entrepreneurs would be beneficial. We 

met a foreign entrepreneur and were not confused. Despite translators' potential use. Learning English was 

challenging. This is important to protect us from fraud.  

Helps strengthen professional relationships. To succeed in business, you need to build strong networks 

and relationships to create a favorable environment for growth and success. By taking business courses 

and becoming fluent in English, we can improve our ability to communicate effectively with international 

business partners, giving us significant advantages. Mastering English empowers us to confidently interact 

with global business counterparts and seamlessly introduce our enterprise to international partners. 

Acquiring English proficiency allows us to engage in intellectual discourse with people from around the 

world. Being able to communicate effectively in English helps us engage with professionals and influential 

individuals, improving our understanding and corporate strategies. Learning English helps you explore 

various online platforms, including those popular among people from different countries. Engaging with 

a diverse audience helps us gain valuable perspectives from people worldwide. By using our English 

language skills, we can communicate and exchange ideas with different people. This dialogue improves 

our understanding and helps us explore perspectives that can greatly enhance our progress. Engaging in 

open discussions and seeking input from a diverse global community enhances our organizational 

strategies, fostering innovation and enabling growth.  

 

The effect of English as a communication tool on business goals  

More domestic businesses are entering the international market due to globalization. Multinational 

corporations are expanding in the domestic market. Using English for business is becoming increasingly 

important. This requirement is important because misunderstandings can hinder negotiations with foreign 

counterparts, communication breakdowns can disrupt project schedules with international clients, 

inadequate English language skills can lead to job application rejections, and the lack of English-fluent 

personnel can prevent collaboration with global corporations. 
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This pattern is global, not limited to national boundaries. English language acquisition in China is growing 

rapidly. The growth rate is about 20% per year, mainly due to school-age learners. The expansion 

emphasizes the importance of English fluency in the global labor market and commercial exchanges. It 

highlights the need for individuals and entities to improve their English language skills to remain 

competitive and succeed globally. Using foreign languages in everyday conversation has significant 

consequences. People who are highly skilled in English and can speak multiple foreign languages have an 

advantage in the market. Research shows that people who regularly communicate in foreign languages 

appear more intelligent. Interlinguistic discourse improves language skills and enhances cognitive abilities 

in discernment and judgment. Bilingual individuals have better cognitive abilities and a broader 

worldview. Their linguistic dexterity helps them understand their surroundings and navigate their 

environment better. In commerce, learning foreign languages is valuable for interacting with global 

counterparts. Being proficient in multiple languages helps with communication and shows adaptability 

and cultural understanding. These attributes are very important in global business interactions.  

In countries where English is not an official language, large corporations with over 2,500 employees tend 

to prioritize learning English. However, it is important to note that there was a noticeable lack of diversity 

among different entities. Most employers in different organizations consider English to be very important 

for global commerce. English proficiency is important for success in various professional contexts, 

regardless of the institution's size. In today's complex and competitive world, it is important to have both 

knowledge and specialized skills. English proficiency is crucial in today's world. English is a global lingua 

franca. To stay ahead, individuals must master English in reading, speaking, listening, and writing. 

Mastering English enhances communication skills and opens up opportunities in personal and professional 

life. Linguistic prowess helps navigate the global panorama.  

After careful analysis, it has been determined that reading and speaking skills are highly important. In 

non-English speaking countries, employers prioritize reading skills over other abilities. In English-

speaking countries, employers valued verbal communication. English is the main language used in 

business worldwide. The English language exchange includes people from different linguistic 

backgrounds, such as Swedish, German, Japanese, and Italian. English facilitates effective communication 

between people of different linguistic backgrounds. English is extremely important in international 

business. Learning English can boost self-confidence. Confident people are more attractive and find 

socializing easier. Interacting with diverse individuals expands cognitive horizons and enhances life 

encounters. Effective communication and being open to others help build new social connections. 

Developing interpersonal skills benefits personal relationships and enhances success in professional 

endeavors.  

 

Conclusion  

In globalization, communication is very important. International opportunities have increased due to fast-

paced commercial operations and technological progress. English is important for business success. 

Proficiency in English is crucial for accessing vocational opportunities. Proficiency in English is highly 

valued in the global workforce for effective cross-border interactions. Most international exchanges are 

conducted in English. Multinational corporations expect employees to be proficient in English for business 

needs. English remains the global language of commerce, used in various industries including 

manufacturing, services, information technology, and the internet. Having a high level of English 

proficiency has many benefits, such as improving job prospects, enhancing entrepreneurial skills, and 
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strengthening corporate relationships. Mastering English is important for business operations and 

communication with partners and clients. When starting a business, it's important to have enough capital 

and follow the regulations. English proficiency is becoming increasingly important. Acquiring English 

language skills benefits businesses. Being highly competent in English is crucial in today's professional 

world. Multinational corporations value individuals with excellent English skills because it benefits their 

business. This linguistic skill is highly valued and beneficial for individuals and organizations. 
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