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Abstract 

Journalism is assembling, handling and spread of news and data identified with the news to a group of 

people. The word applies to both the technique for inquisitive for news and the abstract style which is 

utilized to spread it. Mass communication is the investigation of how people and elements transfer data 

through broad communications to vast fragments of the populace in the meantime. 

International Journal of Media Journalism and Mass Communications (IJMJMC) is an internationally 

peer reviewed academic journal that publishes recent advancements in the field of Media Journalism and 

Mass Communications. We publish articles on topics like Media studies, Media influence, 

Communication studies, Social science, Citizen Journalism, Creative nonfiction, Journalism ethics and 

standards, Journalism genres, Non-profit journalism, Corporate media, Journalistic professionalism, 

Media balance, Media bias Peace Journalism, Social dynamics, Political commentary etc. 
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Introduction  

Journalism and mass communication are two interrelated and overlapping fields of study and practice 

that deal with producing and disseminating information and messages to a large and diverse audience. 

Journalism and mass communication significantly impact the society, culture, politics, and economy of 

the world.  

 

Importance of Journalism and Mass Communication 

 Journalism and mass communication have a significant importance and influence on the society, 

culture, politics, and economy of the world. Journalism and mass communication have the following 

importance and functions:  

• Informing and educating the public: Journalism and mass communication provide the public with 

the information and knowledge that they need to understand and participate in the world. Journalism 

and mass communication inform and educate the public about the events, issues, and ideas that affect 

their lives and interests. 

• Entertaining and engaging the public: Journalism and mass communication provide the public 

with the entertainment and enjoyment that they seek and deserve. Journalism and mass 

communication entertain and engage the public with the stories, characters, and emotions that appeal 

to their senses and feelings.  
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• Persuading and influencing the public: Journalism and mass communication provide the public 

with the persuasion and influence that they want and expect. Journalism and mass communication 

persuade and influence the public with the opinions, arguments, and messages that shape their 

attitudes and behaviors. 

• Empowering and mobilizing the public: Journalism and mass communication provide the public 

with the empowerment and mobilization that they demand and deserve. Journalism and mass 

communication empower and mobilize the public with the voice, platform, and action that enable 

them to express and assert their rights and interests.  

 

Meaning and Definitions of Journalism and Mass Communication 

What is Journalism? Journalism is the process of gathering, verifying, analyzing, and presenting news 

and information to the public. Journalism definition can be stated as “the activity or profession of 

writing for newspapers, magazines, or news websites or preparing news to be broadcast” (Oxford 

English Dictionary). Journalism has a long and rich history, and some of the pioneers and innovators of 

journalism are considered as the father of journalism, such as Benjamin Franklin, Joseph Pulitzer, and 

Walter Cronkite.  

Journalism also follows certain criteria and standards that determine the selection and presentation of 

news stories, known as the news values in journalism, such as timeliness, relevance, proximity, 

prominence, impact, conflict, novelty, and human interest. Journalism also employs various methods and 

techniques that suit the nature and purpose of the news stories, known as the types of reporting in 

journalism, such as hard news, soft news, investigative reporting, feature reporting, opinion reporting, 

and specialized reporting.  

Before discussing the future aspects of media we should know what Journalism and Mass 

Communication is. ‘The activity of gathering, assessing, creating and presenting news and information is 

Journalism. Mass Communication is the study of spreading information to a large audience through a 

number of communication channels.’ In this way Mass communication refers to the activity where we 

are communicating with large number of people or group of communities. We should have a particular 

aim, message or information and this message may be any social awareness or just any breaking news. 

On the other hand Journalism is all about reporting the facts of daily changes and activities around us. 

 

Now let’s see few important points regarding Journalism and Mass Communication sector: 

Aspects of Journalism: 

Journalism is mainly known as print journalism (news papers, magazines) and electronic media (news 

channels, radio news programs) but now its roles is expanding continuously. Social media applications, 

Digital media (websites of news channels and news papers) and many more aspects of journalism are 

getting popular and becoming good source of income. In the same sequence the scope of media aspirants 

is increasing day by day. The electronic devices mainly, mobile phones are equipped with many features 

helpful in this revolution. These scientific inventions proved themselves as the new weapons for media 

persons. 

 

Big media house and changing strategies: 

In India media has become esteemed profession. Electronic Media houses have TRP (Television Rating 

Point) fight and News papers are still contesting for country wise circulation. The competition for TRP 
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or circulation is increasing in cities and states. To win the battle, the strategies have changed and the 

local news coverage has become more and more local media person are required in all the states. Some 

local news papers like, Dainik Bhaskar, Dainik Jagran, Amar Ujala, Dainik Janwani now days have 

gotten more share in News paper market. Likewise, Hindustan and Navbharat times started local area 

pages inside their paper and got more readers. Indian Readership survey says local news creates 

curiosity among readers. 

 

Local issues getting more coverage: 

If we talk about last 5 years then we can say that the local issues got more space and more people got 

recruited in all the districts. Not only metro cities, the small town also got the opportunity to have the 

office of all the leading news papers. In fact the local news got the space on front pages as well! Still 

giving neck to neck fight, the small news papers created more local content and high priority to the 

nearby issues. Hence for media persons that was a win-win situation. Journalism students get lot of 

opportunities in print media industry. Media aspirants started learning the real ground journalism. 

 

News channels touching new trends: 

The on-air news programs are always looking for more views and more TRP (Television Rating Point). 

The production team is always looking for new content, fresh ideas and latest trends. Young but talented 

new generation of new media persons filled the gap and finding new roles in all the news channels. The 

old patterns are getting out dated and new trends are catching more eyes. Hence, fact checking 

programs, social media programs and new patterns of reporting, live anchoring has found time for TV 

screen. Even today different types of news programs are watched and liked by a large number of 

audience. 

 

The growing sector – ‘Digital media’ 

All the major industries are facing stagnation problems in the market. But Media industry is 

continuously finding new ways of revenue generating. Some news roles are appreciated and getting 

better revenue. Digital media is one of the new media but getting very popular these days. In simple 

words Digital media is the website presenting news programs or news reports. Almost all the running 

news channels and news papers / magazine have created their websites to showcase their 

news/programs. They have also created a specialised team of Editors, creators, directors etc. for this new 

area. Journalism and Mass Communication students can easily get opportunity in the digital sector of 

many news channels! 

 

Big Media names having big bite in the market capture: 

Comparatively it’s easy for big media players to run any news website. News papers like Times of India, 

Hindustan Times, Dainik Jagran, Amar Ujala, Hindsutan, Navbharat Times are running their news 

websites since long way back and are enjoying the benefits of it. News channels like Aaj Tak, Zee 

News, India TV, Times Now, NDTV, ABP News are also having major cut in this industry. The field of 

‘Digital Media’ is endless and news media aspirants can create their own space. Almost daily new 

names are creating their market with some unique content. ‘Lallan Top’ recognised this change and 

started the news website as well as Youtube Channel. Later it was taken over by the Times Group but 

the brand has continued the same style of reporting. 
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Fake news and facts finding websites (new sky for news websites): 

The news website now needs more eyes on their content. At this point some journalists cheat on this 

ground and create fake content. Some political parties also create fake contents to defame their 

opponents. Even social media accounts are created to spread fake content with malefic intention only! A 

flood of wrong information on the internet has surfaced in the last 5 years. But, some media person 

recognised their duty as well as saw an opportunity and started fact checking sites. Sooner it became 

another opportunity sea and lots of facts checkers started their websites with the same target audience in 

the market. Some content creators started their own facts finding website like The wire, WebQoof, 

Vishvas News, Do Politics, Fact Crescendo, Op India, Alt News, India Today Fact Check, News Mobile, 

Factly and many more. Some freelancers started their You Tube channel explaining the whole story of 

the relevant issues. 

 

Why choose Journalism and Mass Communication? 

The field of Journalism and Mass Communication is blessed with unlimited opportunities. Its course is 

very close to the characteristics of personality development. Journalism and mass communication is 

commonly misunderstood as just the studies of Journalism and media industry but, that is just the one 

dimension of Mass Communication and in reality it is much more than that. To help you understand why 

choose the course of Journalism and Mass Communication, few helpful points are mentioned below:- 

 

Social Media: 

Social media has introduced drastic changes in the media world. Now anyone having a good camera 

mobile can create his own content and explore himself on the world of YouTube and similar platforms. 

Most of Journalism and Mass Communication students have created their profile on several platforms 

and getting attention from the world of social media. Although there are lots of you tubers in the 

industry but the students are trained and equipped with skills for better content writing, shooting, 

anchoring and video editing. Hence many videos go viral and even graduate students are creating their 

names in the industry. Due to this you can also create your name and earn good money just after 

completing a simple bachelor’s degree course in Journalism and Mass Communication! 

 

Conclusion  

Journalism and mass communication are two interrelated and overlapping fields of study and practice 

that deal with producing and disseminating information and messages to a large and diverse audience. 

Journalism and mass communication have a significant impact on the society, culture, politics, and 

economy of the world. Journalism and mass communication have evolved over time, influenced by the 

social, cultural, political, and technological changes in the world. The scope of journalism is wide and 

diverse as journalism covers a wide range of topics, issues, and fields. 
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