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ABSTRACT 

India Post has been serving rural India for over 150 years, providing communication and financial services. 

This study explores how rural households access different government schemes through post offices. With 

more than 1,55,000 post offices, India Post reaches even the most remote areas, offering savings accounts, 

insurance, pension schemes, and money transfer services. These services are especially important for 

elderly people, pensioners, and those with limited banking access. Despite the rise of digital banking, rural 

post offices remain crucial due to their wide reach and trustworthiness. The study examines how much 

people in rural areas know about postal savings schemes like the Public Provident Fund (PPF) , Senior 

Citizens Saving Schemes (SCSS) and Sukanya Samrddhi Yojana (SSY). It finds that while these schemes 

are safe and easy to use, many people are not fully aware of their benefits. The research is based on surveys 

that collect information about rural households’ financial habits. Some challenges include lack of 

awareness, operational issues, and dependency on government support. The study also reviews past 

research on the role of rural post offices. India Post faces difficulties in expanding services while 

remaining financially sustainable, especially in remote areas where subsidies help keep post offices 

running. To improve, India Post needs better infrastructure, digital services, and financial education 

programs. The study suggests that increasing awareness and modernizing services can help more people 

benefit from postal schemes. Overall, India Post plays a key role in helping rural communities save money 

and access financial support, making it an essential part of India’s development. 

 

Keywords: India Post, Rural households, Post office schemes, Financial inclusion, Savings accounts, 

Public Provident Fund (PPF), Recurring Deposit (RD), Senior Citizens Savings Scheme (SCSS), Sukanya 

Samriddhi Yojana (SSY),Postal Life Insurance (PLI),Money transfer, Government subsidies,  Digital 

banking, Financial literacy Economic development, Investment behaviour, Social security schemes . 

 

INTRODUCTION 

India Post has been a vital part of India’s communication and financial system for over 150 years, 

especially in rural areas. It provides essential services such as mail delivery, money transfers, and financial 

schemes, helping people who have limited access to banks. With over 1,55,000 post offices, India Post 

has the largest postal network in the world, ensuring that even remote villages receive necessary services. 

Rural post offices play a crucial role in financial inclusion by offering savings accounts, insurance, 

pensions, and investment schemes. Various government schemes, such as the Public Provident Fund (PPF) 

and Sukanya Samriddhi Yojana (SSY), are available through post offices to encourage savings and 

investment. These schemes provide secure, risk-free investment options, making them popular among rural 

households. Post offices also help in disbursing government benefits, ensuring timely payments to 
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pensioners and low- income families. Despite the growth of digital banking and online financial services, 

many rural residents still depend on post offices due to their accessibility and trust. The affordability and 

reliability of postal services make them an essential part of rural life. However, challenges such as lack of 

awareness, infrastructure limitations, and operational inefficiencies affect the effectiveness of these 

services. India Post continues to modernize by introducing digital services, improving efficiency, and 

expanding financial literacy programs. Government subsidies help sustain post offices in remote and tribal 

areas, making services affordable for low-income groups. The presence of rural post offices also supports 

small businesses by providing logistics and banking services. Financial literacy and awareness programs 

can further improve rural participation in postal schemes. Studies show that many rural households are 

unaware of the benefits of postal savings schemes, limiting their potential impact. The research focuses 

on understanding the role of post offices in financial inclusion and identifying areas for improvement. 

Surveys and data analysis help assess rural households' access to various schemes and their investment 

behaviour. The study highlights the importance of balancing financial sustainability with service expansion. 

Policymakers need to focus on digital transformation, improving infrastructure, and increasing awareness 

to enhance postal services. Strengthening India Post’s role in financial inclusion can contribute 

significantly to rural development and economic stability. By leveraging its vast network and credibility, 

India Post can continue to be a bridge between rural communities and financial opportunities. 

 

REVIEW OF LITERATURE 

A review of literature provides an overview of previous research and studies related to a particular topic. 

In this study, the literature review focuses on the role of India Post in providing financial and postal services 

to rural households. It examines past research on the accessibility, effectiveness, and impact of various 

government schemes offered through post offices. Several studies highlight the importance of India Post 

in financial inclusion, particularly for individuals with limited access to banking services. Researchers 

have analysed rural investment behaviour, showing that many people prefer post office savings schemes 

due to their safety and government backing. Studies also indicate that a lack of financial literacy and 

awareness prevents wider adoption of postal schemes. The review explores how rural households benefit 

from schemes like Public Provident Fund (PPF) and Sukanya Samriddhi Yojana (SSY). Research findings 

suggest that rural post offices play a crucial role in delivering social security benefits, pension payments, 

and remittance services. However, some studies point out operational challenges such as limited 

infrastructure, digital connectivity issues, and dependency on government subsidies. The impact of 

modernization efforts, including digital banking and core banking solutions, has also been analysed. 

Previous research indicates that improving awareness, accessibility, and efficiency of postal schemes can 

significantly enhance their usage. By reviewing existing literature, this study aims to identify key gaps 

and opportunities for improving rural households’ access to financial services through India Post. 

Understanding past research helps in formulating better policies and strategies to strengthen the role of 

post offices in rural financial development. 

Dr. Vinod Kumar Sharma “This studied covers an analysis of the Sukanya Samriddhi Ac- count scheme 

through its Strengths, Weaknesses, Opportunities and Threats (SWOT). The Sukanya Samriddhi Account 

is a girl child and gives her financial independence. It has not adequate returns like the equity market or 

mutual funds, but it is a less or zero risky investment . The current interest rate is also good. It may not be 

enough to save only in this scheme for marriage and education considering inflation but can be a part of 

one’s portfolio” 
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Singh et al authors editors (2019) In a study titled, "Awareness and Investment Behavior of Rural 

Investors towards Post Office Savings Schemes, found that investors in rural areas preferred post office 

savings schemes due to their safety, low risk, and accessibility. How- ever, they also found that investors 

lacked awareness and understanding of the schemes' features and benefits, with their investment 

behaviour. 

Gupta R (2019) explores the impact of public provident fund on the broader financial markets. By 

channeling small savings into government securities, public provident funds con- tribute to the stability 

and liquidity of the financial system. This intermediation role supports government borrowing and public 

finance. 

Singh (2011) research study aimed to analyses the saving and its investment pattern in rural areas. The 

study also tried to identify some of the important issues relating to the formal finance and investment 

development in rural measures taken by the Indian government for the economic development. The 

paper comes up with some of the suggestions which may improve the climate for savings and its 

investment 

R. Ganapathi and S. Anbu Malar (2010) Studied Investors Attitudes towards Post office Deposit 

Schemes. The post Office has long been known as a medium to inculcate the habit of thrift and savings 

among the agricultural workers. But over time, its role has changed and it has grown to become one of the 

best avenues to channel investment from even the wealthy investors and use them fruitfully in nation 

building activities. There has been introduction of several types of deposit schemes that cater to the 

differing needs of different classes of investors. They are well-known for their tax saving schemes, high 

interest rates and the safety and liquidity that they offer. This has enabled them to compete successfully 

with the other avenues of investment available to investors like commerce, etc. 

 

OBJECTIVES OF STUDY 

1. To assess satisfaction level of investors with post office saving scheme in terms of retune and customer 

service and accessibility. 

2. To identify the different type of savings schemes preferred by the investors 

3. To identify the factors that influence investors investment decision in post office saving schemes. 

4. To examine the level of awareness and understanding of post office savings schemes among 

investors. 

 

RESEARCH METHODOLOGY 

The study will use a quantitative research design to collect data on investors or customers perception and 

attitude towards post office saving schemes. The research will use a survey questionnaire to collect data 

from a sample of investors who have invested in post office savings schemes. The questionnaire will consist 

of closed ended questions to collect data on factors influencing investors in- vestment decision, awareness 

and understanding of post office savings schemes, satisfaction level, challenges faced and 

recommendations. 

 

• Type of research: descriptive 

• Sampling 

1. Sample size: 50 

2. Sample unit: 1 responding = 1 unit 
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3. Sample descriptive: sample means one respondent 

4. Sample technique: convenient sampling techniques. 

 

Tools and data collection 

The data collection tools for the present study will be-percentage analysis and the data is analyzed by 

averages 

 

Source of Data 

• Primary data: primary data will be collected from the questionnaire from the account holder from 

rural post office. Total data have been collected from respondents. 

• Secondary data: secondary data will be collected from the journal’s website and newspaper etc. 

 

STATEMENT OF THE PROBLEM 

The strength of India posts its long tradition of handling its different schemes and trust. Savings are 

intension to meet possibility and increase the expectation of living of an individual saver. Domestic saving 

plays an important role in realizing economic development of backward countries and different type of 

post office saving schemes available for an Investors. Investor faces a lot of challenges by saving cash and 

getting back the cash from account. Post Office Savings Bank schemes play a vital part. It provides 

numerous benefits to the investors with a view to marshaling savings of people with fairly small income 

and circulating in them a spirit of providence and savings, the central Government has tried to make the 

National Savings Movement popular by offering high returns than those given by listed banks. This study 

was taken up with the main idea of studying the investor's investment towards Post office deposits schemes 

because of the lack of proper adverts about various schemes. The post office savings scheme not only yields 

high returns but is also guaranteed by the Government, making it largely secure. The postal savings 

schemes offer trouble free investment. The important question to be considered at this stage is how far the 

customers are satisfied with its services. The study is an attempt to identify the awareness, preferences, 

problem, and stations of investor towards various deposit schemes offered by the Post Offic 

 

DATA ANALYSIS AND INTERPRETATION 

Data analysis is the process of systematically applying statistical and logical techniques to describe 

illustrate, recap, and evaluate data. The process of evaluating data using analytical and logical reasoning 

to examine each com- ponent of the data provided. This from of analysis is just one of the many steps that 

must be completed when conducting a research experiment. Data from various sources if gathered, 

reviewed, and then analyzed to from some sort of finding or conclusion. Once the data is collected 

organized and analyzed, the researcher has to draw the inference. It is not done carefully it leads to 

misleading conclusions which spoils the whole purpose of research. A careful interpretation will enable 

the research to overcome the problem. Interpretation refers to the process of drawing inference from the 

collected data. Generally, in a research study, the statistical analysis of data is made and the results of this 

statistical analysis need to be interpreted in term of the study. The various details are presented peri- 

odically, numerically, and tabulated. There are pia charts, bar diagrams etc. and also a table for each. 
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GRAPH: 1 Showing Occupation Of Respondents 

 
 

The graph presents a summary of the occupational distribution among 50 participants. A significant 

portion, 42%, are students, which indicates that many individuals in this sample are still pursuing their 

education. Following this, 24% of respondents are engaged in agriculture, underscoring its importance 

within the community. Professionals account for 20% of the respond- ents, demonstrating a reasonable 

presence of individuals in specialized fields. A smaller segment, comprising 8%, is involved in business 

activities, suggesting that entrepreneurship is less prevalent among this group. Furthermore, 6% of the 

respondents are housewives, indicating a minor representation within the overall population. In summary, 

the data illustrates a diverse occupational range, with a strong focus on education and agriculture. 

 

GRAPH: 2 Showing Status Of Household 

 
 

The graph indicates that a considerable 72% of respondents are from households identified as Below the 

Poverty Line (BPL). This statistic highlights that a large majority of the sample population is  
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significant economic challenges. Several factors may contribute to this high per- centage. Economic 

conditions, such as low income, limited access to well-paying jobs, and high unemployment rates, may lead 

to an increased number of households living below the poverty line. Additionally, social and demographic 

factors, including larger family sizes and a lack of education and skills, may further restrict economic 

opportunities, thereby increasing the constancy of poverty within the surveyed group. The data reflects a 

community facing substantial economic difficulties, with only a small fraction, 10%, of respondents above 

the poverty line, and 18% falling outside the conventional classifications of APL or BPL. 

 

Graph: 3 Showing Monthly Income Of Respondents 

 
 

The graph classifies respondents by their monthly income, offering insights into the economic perspective 

of the surveyed individuals. 32% of respondents earn more than 30,000 per month, suggesting that a large 

segment of the population possesses relatively high income. Addition- ally, 26% of respondents report 

monthly earnings between 20,000 and 30,000, indicating a middle-income group. Smaller percentages 

of respondents earn between 10,000 and 20,000 (14%) and between 5,000 and 10,000 (6%), reflecting 

a minority with lower income levels. The 22% who are categorized as "None of the Above" may include 

individuals whose incomes do not fit within the specified ranges, such as those earning less than 5,000 or 

those with variable income sources. Overall, the data reveals a different group of income levels among 

respondents, with a significant concentration in the higher income group. 

 

 

 

 

 

 

 

 

 

 

3% 
7% 

13% 
More than 5000 

10000 - 20000 

50% 
20000 – 30000 

More than 30000 

16% None of the Above 

Total 

11% 

https://www.ijfmr.com/


 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com       ●   Email: editor@ijfmr.com 

 

IJFMR250238244 Volume 7, Issue 2, March-April 2025 7 

 

Graph : 4 Showing Respondents Of Post Office Account Details 

 
 

The graph indicates that out of 50 respondents, a notable majority, comprising 84%, have established a post 

office account, totaling 42 individuals. This statistic reflects that most respondents are active users of 

postal services, which may imply a significant degree of trust or reliance on these services. In contrast, 

16% of the respondents, amounting to 8 individuals, do not have a post office account. This smaller 

percentage implies that a minority either does not find it necessary or chooses not to engage with post 

office services. Overall, the findings high- light a strong preference for maintaining a post office account 

among those surveyed. 

 

Graph : 5 Showing respondents of aware and invested in postal schemes 

 
 

The graph offers a detailed overview of the awareness and investment behaviors of respondents 

concerning various savings schemes and services. A significant 26% of respondents have opted for savings 
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accounts, which highlights the attractiveness of this choice due to its convenience and flexibility. The 

Senior Citizens Saving Schemes are also popular, with 20% of respondents participating, likely because of 

the specific advantages it offers to retirees and older individuals. The Sukanya Samriddhi Yojana has 

attracted 18% of respondents, indicating a strong level of awareness and investment among families with 

daughters, as the scheme is aimed at securing their financial future. Recurring accounts are another 

moderately favored option, with 16% of respondents choosing this method for consistent savings over 

time. In contrast, schemes such as the Public Provident Fund (10%) and the Kisan Vikas Patra (4%) 

attract fewer respondents, suggesting a lower inclination towards long-term investment options that may 

necessitate more commitment or knowledge. The National Saving Certificate has the least awareness 

and in- vestment, with only 2% of respondents involved, suggesting limited popularity or a lack 

of comprehension regarding its advantages. Similarly, Speed Post/Parcel Services exhibit low 

participation, with just 4% of respondents, Overall, the data suggests that respondents prefer savings 

options that are simple and provide immediate, tangible benefits, particularly for everyday banking and 

retirement planning, rather than more intricate or long-term investment strategies 

 

Graph: 6 Showing the use of postal service 
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The data interprets that the graph reflects the frequency with which 50 respondents utilize postal services 

A significant portion, 44%, indicated that they use postal services occasionally, implying that nearly half 

of the participants depend on these services intermittently rather than on a regular basis. Additionally, 32% 

of the respondents reported using postal service Infrequently, suggesting that approximately one-third of 

the group engages with these services.  A  smaller  segment,  representing  20%  of  the respondents, 

utilizes postal services regularly, indicating that only one- fifth of the participants are consistent users. 

Finally, 4% of the respond- ents stated that they never use postal services, highlighting that a very small 

segment of the group does not engage with them at all. Overall, the findings suggest that while many 

respond- ents use postal services occasionally, a significant number either rarely or never do so, with only 

a small minority being regular users. 
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Graph: 7 Showing the investment time prefer in post office 

 

 
The data presented in the graph reveals that a significant majority of participants, specifically 78%, favor 

long-term investments in post office savings schemes. This inclination indicates that most individuals are 

seeking stable and secure investment options that enable them to al- locate their funds for an extended 

duration, likely with the intention of achieving consistent returns and safeguarding their principal. 

Conversely, 22% of participants express a preference for short-term investments, suggesting that a 

smaller segment is attracted to opportunities that provide quicker returns or greater flexibility. Overall, 

the data reveals a strong tendency to- wards long-term investments among the respondents, which may 

reflect a cautious approach to financial planning and a desire for enduring financial security. 

 

Graph: 8 Showing satisfaction level of service in post office schemes 

 
 

The data presented in the graph indicates that a significant proportion of respondents’ express satisfaction 

with the services offered by post office schemes. Specifically, 68% of participants reported being 

satisfied, while an additional 20% indicated that they are very satisfied. This results in a combined total 
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of 88% of respondents holding a favorable opinion of the services. Conversely, 12% of respondents 

remained neutral, implying that they do not possess a strong positive or negative sentiment regarding the 

services. Importantly, there were no individuals who reported being dissatisfied or very dissatisfied, 

suggesting that all participants had a positive experience with the post office schemes. In conclusion, the 

data signifies a high level of satisfaction among respondents, suggesting that post office schemes are 

generally esteemed by their users. 

 

Graph: 9 Showing the issue faced in postal service 

 
 

The data presented in the graph reveals that respondents encounter multiple challenges with postal 

services. The most frequently issue, reported by 50% of those surveyed, relates to the quality of service. 

This indicates that a significant portion of users is dissatisfied with the over- all standards of the postal 

service, which may encompass factors such as efficiency, staff con- duct, or the condition of the facilities. 

Delays in postal delivery rank as the second most significant issue, impacting 28% of respondents, which 

indicates that more than a quarter of users face delays that could interfere with their expectations. 

Additionally, 22% of respondents report inadequate responses from postal staff or customer service, 

suggesting that some customers feel their concerns are not being properly addressed. Overall, the data 

points to service quality, delivery delays, and communication as major concerns for postal service users, 

suggesting areas that require improvement to enhance customer satisfaction. 
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Graph: 10 Showing that recommend to invest in postal schemes 

 
 

The data presented indicates that a significant portion of respondents, specifically 76%, advocate for 

investing in postal schemes. This suggests that a large majority perceives these schemes as a viable 

investment choice, likely due to their perceived security, consistent returns, or sup- port from the 

government. Conversely, 24% of respondents do not endorse investing in postal schemes, indicating that 

nearly a quarter of the surveyed individuals have concerns, which may relate to the potential for lower 

returns or limited flexibility when compared to other investment strategies. In summary, while the 

basically sentiment towards postal schemes is positive, there exists a considerable minority with 

reservations, reflecting a diversity of opinions regarding the appeal of these investment options. 

 

Graph: 11 Showing that importance to invest in post office schemes 
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The graph illustrates that a considerable majority of respondents perceive investing in post office schemes 

as essential, with 78% (39 respondents) labelling it as "important" and 14% (7 respondents) categorizing 

it as "very important." This reflects a strong agreement on the significance of post office schemes among 

the surveyed individuals. Only a small percentage, 6% (3 respondents), remain neutral, indicating a lack 

of strong feelings either way. Furthermore, a tiny minority, 2% (1 respondent), considers investing in 

post office schemes to be "not important," which indicates very little disagreement. the findings illustrate 

a largely favorable view of the significance of investing in post office schemes. 

 

Graph : 12 Showing the aware and use of digital service offered by post office 

 
 

The data presented in the graph reveals a significant level of customer engagement with the digital services 

provided by the post office. An impressive 94% of participants report both awareness of and active 

utilization of these services, indicating a successful integration and acceptance of digital tools among the 

majority of customers. This outcome suggests that the post office has effectively conveyed the availability 

and advantages of its digital offerings, resulting in extensive usage. In contrast, a minor 6% of respondents 

are either unaware of or do not utilize these services to an opportunity for enhanced outreach and educational 

initiatives. In summary, the findings illustrate a strong customer response to the post office's digital 

transformation. 

 

Graph : 13 Showing the use of post office website or mobile app for managing accounts 
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The graph illustrates that a large number of customers regard the post office or mobile application for account 

management as user-friendly. Specifically, 48% of those surveyed find the app easy to use, with an 

additional 30% rating it as very easy. This suggests that a considerable majority of users have a favorable 

experience regarding the app's functionality and design. On the other hand, 22% of respondents expressed 

a neutral opinion, indicating that while they do not experience any difficulties with the app, they do not 

find it particularly outstanding. Notably, there were no responses indicating that the app is difficult or very 

difficult to use, which emphasizes its overall effectiveness and ease of use. This suggests that the app 

adequately meets the needs of most customers, with opportunities for further improvements to convert 

neutral users into more satisfied ones. 

 

Graph : 14 Showing the comparison of post office with bank or financial institutions 

 
 

The interpretation for the graph indicates that a large majority of respondents have a positive perception of 

post offices relative to banks and financial institutions. In particular, 70% of respondents believe that post 

offices are better or significantly better than banks, which reflects a favorable view of their services and 

accessibility. Only a small percentage (2%) consider post offices to be worse, with no respondents 

categorizing them as much worse. Additionally, 28% of respondents regard post offices as similar to banks, 

suggesting that some individuals do not see a significant distinction in service quality. Overall, the findings 

suggest that respond- ents generally perceive post offices to be at least as effective as, if not more effective 

than, banks. 
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Graph: 15 Showing the competitiveness of postal schemes to interest rate and benefits 

 
 

The findings demonstrate that 62% of respondents view postal schemes as either excellent or good with 

respect to interest rates and benefits, suggesting a largely favorable opinion. Furthermore, 26% categorize 

the schemes as average, indicating that while they meet basic expectations, there is for improvement. On 

the other hand, 12% of participants rate the schemes as below average or poor, which underscores some 

level of discontent. Overall, while the majority perceive postal schemes as competitive, a significant 

portion feels that improvements are good. 

 

FINDINGS 

• Greater number of the occupation of respondents were students as well as agriculture sector. The data 

illustrates a diverse occupational range, with a strong focus on education and agriculture. 

• Most of the respondents have status of household is BPL. the data underscores an exposure of poverty 

among the respondents, with many of the respondents’ struggle with economic challenges. 

▪ Most of the respondents are monthly income more than 30000. the data reveals a different group of 

income levels among respondents, with a significant concentration in the higher income group. 

• Most of the respondents having account in post office. the findings highlight a strong preference for 

maintaining a post office account among those surveyed. 

• Majority of the respondents having account / invested in saving account, senior citizens saving, Sukanya 

Samrddhi yojana. the data suggests that respondents prefer savings options that are simple and provide 

immediate, tangible benefits, particularly for everyday banking and retirement planning, rather than 

more involve or long-term investment strategies 

• Most of the respondents where usage of postal service is occasionally. the findings suggest that while 

many respondents use postal services occasionally, a significant number either rarely or never do so, 

with only a small minority being regular users. 

• Most of the respondents prefer to invest in long term. the data reveals a strong tendency towards long-

term investments among the respondents, which may reflect a cautious approach to financial planning 

and a desire for enduring financial security. 

• Greater number of respondents were satisfied from the service offered in post office Schemes. the data 
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signifies a high level of satisfaction among respondents, suggesting that post office schemes are 

generally esteemed by their users. 

• Most of the respondent’s issue faced in postal service is quality of service. the data points to service 

quality, delivery delays, and communication as major concerns for postal service users, suggesting 

areas that require improvement to enhance customer satisfaction. 

▪ Most of the respondents interested to recommend to invest in postal schemes. Over- all, the findings 

reveal that while a large majority of respondents view postal schemes positively, there exists a 

substantial minority that does not recommend them, reflecting a variety of perspectives on these 

investment alternatives. 

• Majority of the respondents were responded that invest in post office schemes is important. The 

findings illustrate a largely favorable view of the significance of investing in post office schemes. 

• Majority of the respondents were aware and use of digital service offered by post office. the findings 

illustrate a strong customer response to the post office's digital transformation 

• Most of the respondents use post office website or mobile app were easy. This suggests that the app 

adequately meets the needs of most customers, with opportunities for further improvements to convert 

neutral users into more satisfied ones. 

• Majority of respondents switching from financial institutions to post office for higher interest rates. 

Overall, the data indicates that financial and tax incentives are the leading reasons for choosing to switch 

to a post office 

• Majority of respondents competitiveness of postal schemes to interest rate and benefits is good. Overall, 

the findings suggest that while the majority view postal schemes positively in terms of interest rates 

and benefits, there are notable concerns from a smaller segment of the population. while the majority 

perceive postal schemes as competitive, a significant portion feels that improvements are good. 

 

SUGGESTION 

• The department of post consider improving and expanding its services in rural areas through 

information and communication technologies and adopt information. 

• The department of post may take efforts to attract other customer who use post office, credit and saving 

services. In order to achieve this, department of post can create introduce a modernized mail and money 

transfer product that meets customer expectation. 

• The department of post may consider to gear up to challenge and can provide payment gateway and 

multiple channels of customer service and consider introducing 24 x 7 services. It can also introduce 

call centers, postal facility to customers. 

• The department of post may consider extensive use of automated machine for speedy processing and to 

save time in those areas where it involves manual and repetitive work. 

• It is suggested that the Department of Post motivates its staff and emphasizes to them the value of the 

organization. It can introduce a professional culture in its functioning style and work on the basic 

targets. 

• Customer friendly environment should be there in every counter. 

• In today market banking service providing high rate of interest on deposits. The postal service 

department also adopt this kind of strategy to retain their customer. 

• With the motto time is very precious for everyone, the customer service department should work so 
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that they shall not be a long queue in any countersThe post office service department should adopt an 

adequate promotional policy. 

• Online facilities should be provided like other banks so that the customers can online transaction at 

home also. 

• The monthly investment requires a small fee for customers at the lower level it is essential to recognize 

that the benefits and facilities provided are insufficient and merit careful consideration. 

 

CONCLUSIONS 

India Post has played a significant role in providing financial and postal services to rural households across 

India. Its vast network, with over 1,55,000 post offices, ensures that even the most remote areas have access 

to essential financial schemes. The study highlights that rural households rely heavily on post office 

services for savings, investments, insurance, and pension schemes. Government-backed schemes such as 

Public Provident Fund (PPF) and Sukanya Samriddhi Yojana (SSY) offer secure savings opportunities, 

encouraging financial inclusion. However, one of the major challenges faced by India Post is the lack of 

awareness and financial literacy among rural populations, which limits their participation in these schemes. 

The study also finds that infrastructure limitations, outdated systems, and insufficient digital services affect 

the efficiency of post offices. While India Post remains a trusted financial institution, competition from 

banks and digital payment platforms poses a challenge to its relevance in the modern economy. 

Rural post offices continue to serve as key centres for social security benefits, pension disbursements, and 

small business support. They help in delivering government subsidies and welfare schemes to those who 

lack direct access to banks. The study reveals that a significant portion of rural households still prefer post 

office schemes due to their safety and accessibility. However, the research also points out that operational 

inefficiencies, long processing times, and dependence on government subsidies hinder the overall impact 

of India Post’s financial services. To improve service delivery, modernization efforts such as digital 

banking integration, improved infrastructure, and financial literacy programs need to be implemented. 

India Post has taken steps toward digitization and core banking solutions, but further efforts are required to 

make these services more efficient and user- friendly. Encouraging the use of mobile banking, online 

transactions, and ATM services in rural post offices can enhance customer convenience. Additionally, 

expanding awareness programs and promoting financial literacy can significantly improve rural 

participation in postal savings schemes. The study suggests that strong policy support, better technology 

adoption, and targeted marketing strategies can help India Post sustain its role in rural financial inclusion. 

By leveraging its extensive network and government backing, India Post can continue to bridge the 

financial gap in rural India. The findings of this study emphasize that with the right reforms, India Post 

can evolve into a modern financial service provider, ensuring long- term sustainability and better service 

for rural communities. 
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