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Abstract: 

Technological advancements and changing consumer preferences are driving a rapid shift in the Indian 

electronic media industry. The effectiveness of current regulatory frameworks in upholding ethical norms 

in this ever-changing environment is critically evaluated in this research report. It examines how well self-

regulatory organisation’s function and how well they are able to handle new ethical dilemmas. The study 

also looks at the complications brought about by the growth of digital platforms, such as the spread of 

false information and the breakdown of conventional journalistic standards. 

The delicate balance between the requirement for media responsibility and the constitutionally guaranteed 

right to freedom of expression is a major area of interest. The study examines how regulatory frameworks 

manage this conflict while taking political and commercial constraints on media content into account. The 

report illustrates the concrete effects of regulatory failures through comparative analysis, using case 

studies and global best practices. 

In order to promote a more accountable and moral media landscape in India, this article concludes by 

making suggestions for improving the regulatory framework. It highlights the need for flexible laws that 

preserve fundamental journalistic principles while successfully addressing the difficulties of the digital 

age. In order to preserve public confidence and guarantee a media environment that serves the public 

interest, the significance of media literacy, openness, and strong independent monitoring is emphasised. 
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1. INTRODUCTION 

Public opinion is greatly influenced by Indian electronic media, which includes radio, television, and 

digital platforms. But as commercialisation and political power have grown, so too have ethical issues. 

While protecting freedom of expression, regulatory systems, such as statutory and self-regulatory 

procedures, aim to uphold journalistic integrity (Ganguly). This essay assesses these frameworks, their 

effectiveness, and the areas that need improvement. 

 

2. Qualitative Research Approach 

In this paper I used a qualitative research strategy, but also included case study and comparative analysis 

components. An explanation of the approaches taken and their justifications may be found below: 
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a. Why? 

Political influences, legal frameworks, and media ethics are intricate socio-political issues that call for 

more than just numerical representation; they necessitate a thorough investigation. Instead, than 

concentrating on statistical correlations, the study employs critical analysis to evaluate legislation, find 

gaps, and comprehend ethical challenges. 

b. How Was It Used? 

• A thorough thematic analysis was carried out on important topics such media literacy, corporate and 

political pressures, self-regulation, and digital media difficulties.  

• To learn more about regulatory procedures and their efficacy, scholarly materials (books, journal 

articles, and reports) were examined.  

• The impact of legal texts, including media regulatory regulations and the IT Rules 2021, was evaluated 

through critical analysis. 

 

3. India's Changing Media Environment 

Media consumption has changed dramatically with the introduction of digital channels. These days, digital 

news sources, social media platforms, and over-the-top (OTT) services supplement—and sometimes even 

replace—traditional broadcast methods. Ethical issues like sensationalism, false information, and biased 

reporting have resulted from this change (Kumar). In order to solve these issues and promote diversity in 

the media and innovation, regulatory frameworks must change. 

 

4. The Function of Self-Control 

One of the main pillars of India's media ethics system has been self-regulation. The Press Council of India 

(PCI) and the News Broadcasters & Digital Association (NBDA) are self-regulatory organisations that 

keep an eye on content standards. However, considering their reliance on voluntary compliance and lack 

of enforcement authority, their effectiveness is disputed (Chakrabarty). Research shows that when media 

companies put profit ahead of ethics, self-regulation frequently fails, calling for stricter statutory 

monitoring. 

 

5. Digital Platforms' Effects 

Sensationalism fuelled by virality, algorithmic prejudice, and deepfake material are some of the new 

ethical conundrums brought about by digital media. By requiring adherence to content moderation rules, 

the Information Technology (Intermediary rules and Digital Media Ethics Code) Rules, 2021, aim to 

control digital platforms. 

However, detractors contend that if these regulations are applied improperly for political censorship, they 

could restrict press freedom (Singh). 

Recent Examples: 

• Pegasus Spyware Case (2021) – Allegations of government surveillance on journalists via digital 

platforms raised concerns over press freedom (Mehta). 

• Alt News vs. Republic TV (2022) – Fact-checking organizations debunked misleading narratives 

promoted by mainstream channels, highlighting misinformation challenges in digital journalism 

(Sharma). 

• YouTube Content Regulation (2023) – The Indian government ordered the removal of multiple 

YouTube videos spreading misinformation, showing an increasing need for stricter content moderation 
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(Kumar). 

6. Freedom of Expression and Responsibility in Balance 

Article 19(1)(a) of the Indian Constitution provides freedom of speech, whereas Article 19(2) establishes  

appropriate limitations. Regulations must guarantee the preservation of journalistic liberties while 

maintaining ethical obligations (Ganguly). The difficulty is in limiting hate speech, false information, and 

unethical reporting methods without resorting to arbitrary censorship. 

 

7. The Value of Media Knowledge 

By separating reality from propaganda, media literacy enables viewers to assess news information 

objectively. Media literacy initiatives are still scarce in India, despite their significance. To promote 

informed citizenship, government and civil society activities should concentrate on incorporating media 

literacy into school curricula (Sharma). 

Media Literacy Data & Chart: 

a. According to a 2022 survey by the Centre for Media Studies: 

b. Only 37% of Indian adults can critically assess news sources. 

c. Rural literacy rates in media ethics stand at 23%, significantly lower than urban areas (52%). 

d. 68% of respondents believe social media contributes to misinformation. 

 
 

8. Commercial and Political Influences on Media Ethics 

India's media ownership trends show a strong corporate and political influence. Research indicates that 

government-friendly media outlets publish biasedly, whereas corporate-controlled media frequently 

censor stories that are detrimental to their commercial interests (Mehta). Such pressures have the effect of 

undermining ethical journalism and journalistic independence. 

Examples: 

• NDTV Takeover by Adani Group (2022) – Raised concerns about corporate influence over 

independent journalism (Sharma). 

• Paid News Scandal (2019) – Reports revealed that major news houses accepted money to promote 

political candidates (Mehta). 
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• ABP News Exit of Punya Prasun Bajpai (2018) – Alleged government pressure led to the removal of 

a senior journalist critical of government policies (Kumar). 

 

9. Comparative Evaluation Using Global Best Practices 

There are significant differences between India's media regulation system and that of democracies like the 

US and the UK. While India's self-regulation model lacks comparable enforcement powers, the UK's 

Ofcom imposes strict content restrictions with significant fines for non-compliance (Sharma). India may 

be able to create a regulatory structure that is more successful by taking inspiration from such global 

experiences. 

Additional Comparisons: 

• Germany: The Interstate Treaty on Broadcasting ensures public service broadcasting maintains 

independence and ethics through stringent regulations (Ganguly). 

• France: The Conseil Supérieur de l'Audiovisuel (CSA) monitors and penalizes misinformation, 

ensuring accountability (Mehta). 

• Australia: The Australian Communications and Media Authority (ACMA) actively regulates digital 

platforms alongside traditional media (Kumar). 

 

10. Recommendations for Strengthening Media Regulation 

To ensure a more ethical and accountable media ecosystem, the following measures are suggested: 

• Strengthening self-regulatory organisations' enforcement capacities. 

• Launching nationwide media literacy initiatives. 

• Transparency in media ownership should be implemented in order to reduce excessive political 

influence. 

• Tightening regulations on digital media to control false information without stifling honest reporting. 

• Creating a separate regulatory agency with the legal power to punish unethical behaviour. 

• Using grievance redressal procedures to promote public involvement in media control. 

• Working together to implement best practices with global media regulatory organisations. 

 

11. Results and Discussion 

The examination of India's media regulation reveals both its advantages and disadvantages in terms of 

upholding moral journalism. Although there are frameworks in place, their efficacy is still in doubt 

because of lax enforcement, the complexity of digital media, and outside influences. 

One of the most important conclusions is that self-regulatory organisations like the PCI and NBDA are 

useless. Indian regulators mainly rely on voluntary compliance, which results in low accountability, in 

contrast to Ofcom in the UK or CSA in France, which apply severe penalties for ethical transgressions. 

Research indicates that more than 70% of media outlets put profit ahead of morality (Ganguly, 2019). 

Misinformation and ethical transgressions have been made worse by the emergence of digital platforms. 

The IT Rules 2021 and other regulatory initiatives have drawn criticism for their possible abuse, 

underscoring the thin line separating press repression and content restriction (Singh, 2021). The 2023 

YouTube removal orders highlight concerns about governmental overreach while also serving as an 

example of the rising regulatory involvement in digital domains. 

Media literacy, which is still shockingly poor in India, is another significant issue. Only 37% of adults in 

the UK and Germany are able to critically evaluate news sources, according to the 2022 Centre for Media 
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Studies report (Sharma, 2023). This disparity is demonstrated with a bar chart that shows media literacy 

data, highlighting the urgent need for reform. 

Another significant issue is corporate and political influence on media ethics. The Paid News Scandal in 

2019 and the Adani Group's acquisition of NDTV in 2022 serve as examples of how corporate interests 

influence media narratives. Germany's public broadcasting model, on the other hand, prevents excessive 

political and commercial influence by ensuring independence through a licence fee-funded system. 

Internationally speaking, nations with independent regulatory agencies—like Australia's ACMA—

showcase higher levels of media accountability. Similar methods might be adopted by India, guaranteeing 

that regulators function independently of both governmental and corporate bodies. 

The report recommends a number of changes, including strengthening the enforcement capabilities of self-

regulatory organisations, incorporating media literacy initiatives across the country, and guaranteeing 

media ownership openness. A hybrid regulatory paradigm that strikes a balance between public 

participation, self-regulation, and statutory oversight may provide a workable answer to India's moral 

conundrums. 

The study shows that ethical journalism is not adequately ensured by India's current media regulatory 

framework. Significant ethical issues have been raised by the combination of lax enforcement, corporate 

and political pressures, and digital upheavals. Although international best practices provide useful 

examples for development, India's ethical media governance is still precarious in the absence of legislative 

support and structural changes. 

 

12. Conclusion 

Political influence, digital disruptions, and insufficient regulatory frameworks have put Indian electronic 

media's ethical integrity at jeopardy. Self-regulation is important, but in order to guarantee responsibility 

without restricting journalistic freedom, legal frameworks need to be reinforced. In the quickly changing 

media landscape of India, maintaining journalistic ethics requires a well-rounded strategy that incorporates 

both strong enforcement and international best practices. 
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