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Abstract

A patriarchal nation like India still lacks economic empowerment for the majority of its women. To
advance social justice and equality, decrease poverty, and enhance national economic growth, economic
empowerment of women is vital. It results in increased workforce participation and entrepreneurship,
gender equality, economic independence and stability. This study was an attempt to explore the challenges
that hinder the economic empowerment of women in India and to identify the transformative strategies to
enhance their financial independence. The present study adopted a narrative review approach. A
comprehensive search was completed using academic databases like Google Scholar, ResearchGate, and
Shodhganga — INFLIBNET Centre. Articles were selected based on some inclusion criteria such as
empirical studies, studies conducted in India, and open-access documents. It has been seen that adequate
knowledge and training, lack of digital literacy, lack of access to financial resources, socio-cultural
barriers, limited support for women entrepreneurs, employment conditions, and family issues prevent
women in India from achieving economic empowerment. However, financial inclusion through
government initiatives, financial literacy, entrepreneurship, self-help groups (SHGs), digital banking and
fintech solutions and the digital economy of today accelerates women's economic empowerment by
presenting new opportunities for women entrepreneurs. The paper also emphasized the role of the
government and policymakers by outlining future directions.
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1. INTRODUCTION

To advance social justice and equality, reduce poverty and foster a nation’s inclusive economic growth,
the economic empowerment of women is essential. It refers to the process of enhancing an individual's
financial abilities so that they can manage their finances, make financial decisions, access resources and
take a more active role in economic activities. Economic empowerment is the ability to take control and
manage economic resources and power to make and act on economic decisions [1]. It leads to greater
workforce participation and entrepreneurship, promotes gender equality,enhances economic independence
and stability, and improves overall well-being and quality of life for women.

Economic empowerment ensures women’s control over household finances, fostering independent
savings, increasing their participation in household decisions, improving access to credit, and supporting
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property and land ownership [2]. Financially independent women practice greater autonomy compared to
those who are financially dependent, particularly in consulting family members on matters such as taking
personal loans, buying life insurance policies, covering medical expenses, buying vehicles, and making
family investments [3]. Economic empowerment helps women to secure a strong position in their own
family, share equal power in a household environment, and ensure financial security. It can transform
women’s lives at the household level as well as in society at large.

A patriarchal nation like India still lacks economic empowerment for the majority of its women. The
current labour force participation rates in India for females, males and total, respectively 35.1%, 76.4%,
and 55.8%, indicate an immense gender difference that affects India's economic dynamics (figure 1) [4].

Figure 1: Labour Force Participation Rates in India
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Source: International Labour Organization. Labour Force Statistics Database (2024)
The MSME Annual Report 2023-24 highlighted a significant gender disparity in the ownership of
proprietary MSMEs in India, with male entrepreneurs owning 79.63% of enterprises, while female

ownership accounts for only 20.37% (figure 2) [5].

Figure 2: Distribution of Enterprises owned by Males / Females in India
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Source: MSME Annual Report 2023-24

Addressing this discrepancy has become essential for promoting women's economic empowerment and
attaining more equitable and inclusive development in the economy. Therefore, the present study aims to
explore the challenges that hinder the economic empowerment of women in India and to identify
transformative strategies to enhance their financial independence.

2. Materials and Method

The present study adopted a narrative review approach to explore the challenges and effective strategies
related to the women’s economic empowerment of women in India. The study integrated and synthesized
existing literature such as thesis, dissertation, journal articles, and government reports.

IJFMR250239805 Volume 7, Issue 2, March-April 2025 2



https://www.ijfmr.com/

i International Journal for Multidisciplinary Research (IJFMR)

IJFMR E-ISSN: 2582-2160 e Website: www.ijfmr.com e Email: editor@ijfmr.com

A comprehensive search was completed using academic databases like Google Scholar, ResearchGate,
and Shodhganga — INFLIBNET Centre. The article search related to the above-mentioned aspects was
conducted by using the following “Search terms” and “Boolean’: “Economic Empowerment of Women”
AND “India” AND “Challenges” OR “Strategies” OR “Transformative Strategies” OR “Interventions”
OR “Women Entrepreneurship” OR “Financial Inclusion”. The time period for the search was delimited
to studies published after the year 2015. Articles were selected based on some inclusion criteria such as
empirical studies, studies conducted in India, and open-access documents. The present study excluded
review papers, conference proceedings and edited book chapters. The final selection for review was done
after scrutinizing the titles and abstracts of the articles. For in-depth understanding, other data sources like
government reports were also searched and integrated into the study.

3. Results and Discussion

3.1 What the Literature Reveals About Challenges?

The following discussion highlights the major challenges to women’s economic empowerment based on
a review of the identified studies and documents.

3.1.1 Education, Knowledge and Training

There is a substantial educational gap between men and women in India. Cultural traditions and economic
constraints contribute to girls' increased probability of dropping out of school. According to the National
Family Health Survey (2019-2021), women continue to have lower literacy rates than men, which
influences their economic opportunities and development of skills [6]. Chauhan (2018) showed that the
majority of women respondents in the Udaipur district of Rajasthan were illiterate, which prevented them
from engaging in developmental activities and exposure [7]. Also, lack of business knowledge and
adequate training, make it difficult for women to run a successful business. A study conducted in Jammu
district revealed that 70 % of women respondents who were involved in online business, cooking, art, and
craft had never taken a course or received any formal training [8]. Moreover, low financial literacy creates
significant obstacles to women’s full participation in the financial system [8, 9].

3.1.2 Lack of Digital literacy

In today’s rapidly evolving digital world, digital literacy is essential for achieving success in both service
and business. However, the lack of digital literacy among women limits their ability to grab new
opportunities for economic growth and innovation. Kumari (2021) revealed that women entrepreneurs in
Gurugram struggle with limited technical skills and knowledge, making it difficult for them to fully
harness digital tools and platforms [10]. In a study on the financial management and digital marketing
skills of young women entrepreneurs Ramachandran & Arockiaraj (2024) reported that the major three
challenges respondents faced in digital marketing were lack of ICT devices (77.4%), inadequate internet
access (40.8%), lack of knowledge on digital applications to promote marketing (40.2%) [11].

3.1.3 Access to Financial Resources

Women, particularly in rural regions, face barriers to accessing credit and financial services due to a lack
of financial awareness [10]. In his study on financial inclusion and women’s empowerment in Jammu
district, Javeed (2024) reported that women lacked awareness of financial inclusion programmes and
credit facilities launched by the Government of India [8]. As a result, most of the women were largely
dependent on their families for financial support. They have limited access to banks and microfinance
institutions [8], particularly in remote areas. Rani and Kumar (2024) highlighted that complex
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documentation requirements and bureaucratic procedures create significant challenges for women so they
rely on informal sources such as moneylenders for finance with high interest rates [9]. Similarly, Bhatia
& Singh (2019) revealed that women living in urban slums face multiple financial challenges, including
dependence on a cash-based economy, informal credit systems, unstable incomes, and non-contractual
informal jobs [12]. Ramachandran & Arockiaraj (2024) found that the major financial challenges faced
by women included a lack of fixed capital, limited access to credit, and an absence of billing software
usage [11]. Additionally, women do not have much access to asset ownership of the property. They face
barriers to income-producing assets such as land, finance, and digital technology that push them lower
down the economic hierarchy [13].

3.1.4 Socio-cultural Barriers

Socio-cultural factors influence women's willingness to engage in entrepreneurial activity. Due to socio-
cultural norms, women are typically expected to perform unpaid care duties, which is a substantial obstacle
to women entering the workforce. Cultural norms create additional barriers for women in business, making
it challenging for them to travel alone, stay in hotels, and engage in meetings with their male counterparts
[8]. Social barriers including social fragmentations [12], stereotypes and discrimination based on gender
[9] limited women’s financial access, mobility and decision-making power.

3.1.5 Limited support for women entrepreneurs

Women entrepreneurs in India confront numerous hurdles, including limited access to funds, restricted
business connections, limited transportation and security concerns, inadequate training, and fewer
opportunities for network building. Pandhare et al. (2024) highlighted that a lack of business information,
resources, adequate training, market availability for products or services and governmental support
hampers the entrepreneurial activities of rural women [2]. Additionally, family life and work conflict,
Competition, and heavy workloads limit their ability to establish, manage and expand their businesses
[14].

3.1.6 Employment Conditions

According to the Asian Development Bank Institute (2023), the majority of women work in agriculture,
informal sectors, and small business-based entrepreneurship, which limits their economic well-being [13].
3.1.7 Family issues

In India, 35% of married women (ages 15-49) have experienced physical or sexual violence committed by
their husbands or partners [15]. Furthermore, family obligations, expectations, limited decision-making
power in the family and other factors prevent women in India from achieving economic empowerment.

3.2 Transformative Strategies: Insights from the Literature

3.2.1 Financial Inclusion through Government Initiatives and Support

Financial inclusion is crucial for enhancing different aspects of socio-economic empowerment, such as
education, financial security, economic development and job opportunities [16]. Goyal et al. (2024) found
a significant and strong association between economic inclusion and the economic empowerment of
women [17]. Women's economic inclusion has been made easier by various government initiatives
including the Self-Employed Women's Association (SEWA), Start-up India scheme, National Rural
Employment Guarantee Act (NREGA), Stand up India Scheme (2016), and Pradhan Mantri Jan
DhanYojana (PMJDY) and Pradhan Mantri Mudra Yojana (PMMY). Javeed (2024) revealed that
government programmes Pradhan Mantri Jan Dhan Yojana (PMJDY) and the promotion of women's self-
help groups (SHGs) have been effective in increasing women’s access to financial services and
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empowering them economically [8]. These programmes helped women in savings, access credit and
entrepreneurship opportunities, allowing them to contribute to their households' income and overall
financial stability. Bhatia & Singh (2019) studied financial inclusion in urban slums through government
schemes and found that women who have greater access to Pradhan Mantri Suraksha Bima Yojana
(PMSBY) and Pradhan Mantri Jeevan Jyoti Bima Yojana (PMJJBY), and financial services including
opening bank accounts and availing insurance, have higher levels of social, political, and economic
empowerment [12].

3.2.2 Financial Literacy

Financial literacy is the knowledge and skills one’s has regarding the financial components including,
investing, borrowing, budgeting, taxation, and personal financial management. Financial literacy serves
as a foundation of women’s economic empowerment, equipping them with the necessary knowledge, skills
and confidence to make informed financial decisions, manage resources effectively, engage more actively
in social and community life and navigate the complexities of modern economic scenarios [16, 18].
Showkat et al. (2025) explored the effect of financial literacy on women’s economic empowerment
through digital media services and revealed a positive relationship between financial literacy and the use
of digital financial services among women [18].

3.2.3 Entrepreneurship

Entrepreneurship plays a key role in improving the economic conditions of women. Entrepreneurial
Interventions have the potential to enhance women’s social economic and psychological empowerment
by fostering financial independence, expanding social networks and strengthening their confidence in
decision-making [2]. Senapati & Ojha (2019) explored women’s socioeconomic empowerment through
entrepreneurship and concluded that economic factors such as income, expenditure and enterprise
decision-making play a crucial role in increasing their economic empowerment level [14]. Women might
apply for and raise funds from government schemes and microfinance institutions to start or expand small
businesses. Microfinance institutions sometimes offer loans at more affordable interest rates than
traditional lenders. The Ministry of Women and Child Development developed the Mahila E-Haat (2016)
portal, which enables female entrepreneurs to promote and sell their products. The Women
Entrepreneurship Platform (WEP), launched by NITI Aayog in 2017, provides a support structure for
women entrepreneurs involving networking, financing, assistance, and improvement of skills.

3.2.4 Self-Help Groups (SHGs) and Microfinance

Rural women can obtain small loans to invest in their small-scale businesses by participating in SHGs. It
helps women satisfy their essential financial needs. Self-help groups often offer financial education and
training to assist women improve their financial literacy and making sound financial decisions. Studies
highlighted the transformative impact of microfinance and self-help groups on women’s economic
empowerment. Singh, Shridhar, & Sharma (2024) found that microfinance significantly enhanced
financial independence, decision-making ability within households, and self-confidence among women
who engaged in Minor Forest Produce activities in Bilaspur, Chhattisgarh [19]. Similarly, Chauhan (2018)
observed a highly significant difference in employment status, monthly income, and savings among
women in the Udaipur cluster after joining SHGs [7]. It helps women to be more self-reliant and financially
supportive of their families. Involvement in SHGs enables rural women to start businesses, strengthen
household decision-making power, enhance communication skills and self-esteem, and reduce poverty
and dependency [2]. Moreover, the SHGs programme plays a crucial role in promoting women’s economic
empowerment by creating an environment beneficial for entrepreneurial success [2]. Jisha (2017) further
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showed that active participation in SHGs leads to improvements in monthly income, savings, financial
decision-making, household expenditure, and asset ownership of women beneficiaries. It helps to enhance
the financial sustainability of women beneficiaries [20].

3.2.5 Digital Banking and Fintech Solutions

There have been numerous opportunities for women in the digital era. Digital banking and fintech
solutions expand the efficiency, accessibility, and usability of financial procedures. Digital banking
through technologies enables women to have quick access to financial services when they no longer need
to visit actual Banks physically. Fintech platforms such as Razorpay Paytm, PhonePe, Groww, and
Zerodha provide regular support for small business owners, by simplifying financial management,
investments, and digitalizing payments. Digital platforms also enable women to earn money in an
increasing variety of marketplaces by combining supply and demand in areas like online sales or freelance
work, as well as providing them with up-to-date market data. Kumari (2021) reported that digital
technologies, including E-commerce platforms and online marketplaces have empowered women
entrepreneurs in Gurugram by expanding their customer reach beyond geographical limitations [10].
These technologies helped more effective business operations and enhanced productivity. Similarly, Gupta
et al. (2024) explored the role of fintech in the financial inclusion of women in India and reported that it
significantly enhanced women’s access to financial services, investment and saving opportunities by
overcoming cultural and geographical boundaries [21]. By using mobile banking, and micro-lending
platforms fintech enables women to manage their funds and gain credit more effectively. Showkat et al.
(2025) found a significant positive impact of digital financial services on women’s economic
empowerment [18]. These services provide secure and easily accessible financial solutions and also
enhance women’s financial skills and decision-making power. Remote work through digital platforms can
provide a better work-life balance, which is especially useful for women who have various responsibilities
in their home and professional lives.

4. Future Directions

e The government should create more employment opportunities and offer scholarship and mentorship
programmes to support women in pursuing higher education and technical skills. Additionally,
initiatives should be taken to provide business and vocational training with a focus on emerging sectors
such as digital marketing, renewable energy and data analytics to women.

e The government should implement gender-sensitive educational curricula that promote equal
opportunities for all, challenge social stereotypes and encourage girls to explore non-traditional career
paths.

e The government should take the initiative in the expansion of digital literacy as well as financial
knowledge and literacy in women, particularly in rural and underserved areas. Additionally, financial
institutions should be encouraged to support capacity building in financial management by offering
low-interest loans and micro-credit schemes for women entrepreneurs.

e The government should support women-led startups by establishing incubation centres, providing
business development services, offering seed funding opportunities, ensuring market access, and
extending tax benefits, subsidies and grants.

e The government and stakeholders should work towards reforming societal norms by addressing
cultural barriers and promoting gender equality. Nationwide awareness campaigns should be
conducted through civil society groups, community programmes and educational institutions to
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remove gender biases and encourage shared household responsibilities.

e Through targeted policymaking and additional studies, stakeholders will efficiently address the many
obstacles to women's economic empowerment in India and capitalize on fresh opportunities to create
a sustainable and equitable socioeconomic landscape.

5. Conclusion

In India, women's economic empowerment represents both a difficulty and an opportunity that could
revolutionize the country's socioeconomic structure. However, the entire potential of women remains
unrecognized due to obstacles including socio-cultural limitations, lack of access to capital, and gender
inequity. People have optimism regarding the future because of new opportunities brought about by
governmental changes, the growth of women-led businesses, and digital inclusion. Stakeholders, such as
governments, corporations, and civil society, need to collaborate to promote an environment that supports
and capitalizes on women's talents and aspirations. Only then can India truly achieve inclusive and
sustainable growth. Policies and programmes supported by governmental and non-governmental
organisations, education and skill development, access to financing and financial services, and education
can help all women achieve economic empowerment.

References

1. International Center for Research on Women. (n.d.). Understanding and measuring women’s economic
empowerment. Retrieved  September 03, 2024, from https://www.icrw.org/wp-
content/uploads/2016/10/Understanding-measuring-womens-economic-empowerment.pdf

2. Pandhare, A., Bellampalli, P. N., & Yadava, N. (2024). Transforming rural women’s lives in India:
the impact of microfinance and entrepreneurship on empowerment in Self-Help Groups. Journal of
Innovation and Entrepreneurship, 13(1), Article 62. https://doi.org/10.1186/s13731-024-00419-y

3. Mitra, N., & De, K. (2024). A Study on Financial Independence and Financial Decision-Making
Autonomy of Women. Asian Journal of Management, 15(3), 261-265. https://doi.org/10.52711/2321-
5763.2024.00041

4. International Labour Organization. (n.d.). ILOSTAT database. Retrieved September 05, 2024, from
https://ilostat.ilo.org/data/

5. Ministry of Micro, Small and Medium Enterprises. (2024). Annual report 2023-24. Government of
India. https://msme.gov.in/sites/default/files/EINALMSMEANNUALREPORT2023-
24ENGLISH.pdf

6. Ministry of Health and Family Welfare. (2021). National Family Health Survey (NFHS-5) (2019—
2021). Government of India. https://mohfw.gov.in/sites/default/filessNFHS-5_Phase-11_0.pdf

7. Chauhan, A. (2018). An analysis of socio-economic impact of women empowerment through
microfinance schemes with special reference to Udaipur cluster (Doctoral dissertation, University of
Kota). University of Kota.
https://uok.ac.in/notifications/Anjoo%20Chauhan%20BUSINESS%20ADMINISTRATION.pdf

8. Javeed, I. (2024). A Study on Financial Inclusion and Women Empowerment in Jammu District.
Journal of Business, Ethics and Society, 4(2), https://doi.org/10.61781/4-2112024/3bmIm

9. Rani, P., & Kumar, R. (2024). Exploring financial inclusion among women entrepreneurs: A survey
in Hazaribagh district, Jharkhand. International Journal of Finance and Management Research, 6(2),
16413. https://pdfs.semanticscholar.org/efcb/b7e31f01acc51561f929c51b554f2aa345¢1. pdf

IJFMR250239805 Volume 7, Issue 2, March-April 2025 7



https://www.ijfmr.com/
https://www.icrw.org/wp-content/uploads/2016/10/Understanding-measuring-womens-economic-empowerment.pdf
https://www.icrw.org/wp-content/uploads/2016/10/Understanding-measuring-womens-economic-empowerment.pdf
https://doi.org/10.52711/2321-5763.2024.00041
https://doi.org/10.52711/2321-5763.2024.00041
https://ilostat.ilo.org/data/
https://msme.gov.in/sites/default/files/FINALMSMEANNUALREPORT2023-24ENGLISH.pdf
https://msme.gov.in/sites/default/files/FINALMSMEANNUALREPORT2023-24ENGLISH.pdf
https://mohfw.gov.in/sites/default/files/NFHS-5_Phase-II_0.pdf
https://uok.ac.in/notifications/Anjoo%20Chauhan%20BUSINESS%20ADMINISTRATION.pdf
https://doi.org/10.61781/4-2II2024/3bmlm
https://pdfs.semanticscholar.org/efcb/b7e31f01acc5156ff929c51b554f2aa345c1.pdf

i International Journal for Multidisciplinary Research (IJFMR)

IJFMR E-ISSN: 2582-2160 e Website: www.ijfmr.com e Email: editor@ijfmr.com

10. Kumari, K. (2021). Enhancement of Women Entrepreneurship by Digitalization in Gurugram, India.
International Journal of Education, Modern Management, Applied Science & Social Science, 3(4),
219-222. https://www.researchgate.net/publication/373165753

11. Ramachandran, A., & Arockiaraj, K. (2024). Financial Management and Digital Marketing Skills — A
Way Forward for Young Women Entrepreneurs In Tamil Nadu. International Journal of Cultural
Studies and Social Sciences, 21(27), 83-89. https://www.researchgate.net/publication/386336544

12. Bhatia, S., & Singh, S. (2019). Empowering Women Through Financial Inclusion: A Study of Urban
Slum. VIKALPA The Journal for Decision Makers, 44(4) 182-197.
https://doi.org/10.1177/0256090919897809

13. Asian Development Bank Institute. (2023). Women’s economic empowerment as a pathway toward
sustainable and inclusive development in India (Policy Brief). https://doi.org/10.56506/XOMC9882

14. Senapati, A. K., & Ojha, K. (2019). Socio-economic empowerment of women through micro-
entrepreneurship: Evidence from Odisha, India. International Journal of Rural Management, 15(2),
159-184. https://doi.org/10.1177/0973005219866588

15. World Health Organization. (2021). The United Nations Inter-Agency Working Group on Violence
Against Women Estimation and Data. World Health Organization.
https://iris.who.int/bitstream/handle/10665/341338/9789240026681-eng.pdf

16. Kovarthini, M., Harish, & Vijayalakshmi, R. (2024). Analyzing Financial Literacy and Socio-
Economic Empowerment Among Rural Women In Tamil Nadu. CAHIERS MAGELLANES-NS,
6(2), 5389-5398. https://doi.org/10.6084/m9.figshare.2632599

17. Goyal, S., Gupta, R. K., Vashisht, A. K. (2024). Does Financial Inclusion Influence Women Economic
Empowerment? Evidence from India. Korea Review of International Studies, 17(3), 41-60.
https://www.researchgate.net/publication/388155789

18. Showkat, M., Nagina, R., Baba, M. A., & Yahya, A. T. (2025). The impact of financial literacy on
women’s economic empowerment: exploring the mediating role of digital financial services. Cogent
Economics & Finance, 13(1), 2440444. https://doi.org/10.1080/23322039.2024.2440444

19. Singh, S., Shridhar, R., & Sharma, M. S. (2025). Microfinance as a tool for Women's Empowerment:
a Case study in Bilaspur, Chhattisgarh, India. Cuestiones de Fisioterapia, 54(3), 1583-1603.
https://cuestionesdefisioterapia.com/index.php/es/article/download/1301/1010

20. Jisha, S. K. (2017). Women empowerment: A study of the role of self-help groups (Doctoral
dissertation, University of Kerala). Shodhganga@INFLIBNET. http://hdl.handle.net/10603/414081

21. Gupta, P., Kar, B. P., Tripathy, M., & Meera, K. L. (2024). Role of Fintech in Financial Inclusion
Among Working Women in India: An Empirical Study. Library Progress International, 44(3), 22898-
22904. https://www.researchgate.net/publication/387070087

—(D ©)
Licensed under Creative Commons Attribution-ShareAlike 4.0 International License

IJFMR250239805 Volume 7, Issue 2, March-April 2025 8



https://www.ijfmr.com/
https://www.researchgate.net/publication/373165753
https://www.researchgate.net/publication/386336544
https://doi.org/10.1177/0256090919897809
https://doi.org/10.56506/XOMC9882
https://doi.org/10.1177/0973005219866588
https://iris.who.int/bitstream/handle/10665/341338/9789240026681-eng.pdf
https://doi.org/10.6084/m9.figshare.2632599
https://www.researchgate.net/publication/388155789
https://doi.org/10.1080/23322039.2024.2440444
https://cuestionesdefisioterapia.com/index.php/es/article/download/1301/1010
http://hdl.handle.net/10603/414081
https://www.researchgate.net/publication/387070087
http://creativecommons.org/licenses/by-sa/4.0/

