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Abstract: 

Social media platforms have transformed how young people perceive bodies and self-identity and 

behavioral standards about attractiveness. The content creators known as viral influencers build enormous 

followings among their audience base alongside generating high levels of audience engagement. These 

influential figures serve as basic components to spread positive body self-acceptance messages to 

Generation Z. This investigation expands the understanding between viral influencers and Generation Z 

body image perceptions by assessing content sections about inclusiveness and both body confidence and 

self-perception. Through various analysis the research investigates whether these influencers facilitate 

better body image outcomes while also potentially promoting different beauty norms and it explores 

multiple real-world examples together with social media phenomenon and reader participation. The study 

presents criticism of how social and psychological elements affect young customers through their 

message. The research will reveal understanding about how social attitudes and mental health are affected 

together with the influencer's role in maintaining well-being identity in modern digital body image culture. 
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1. Introduction 

Members of Gen Z developed up with social media and therefore feel strong attachment to these platforms. 

People who gain stardom on Instagram YouTube and TikTok truly modify how their audience perceives 

their world. People who gained popularity in social media platforms discuss topics that include body love 

practices and mental well-being. These famous individuals have transformed the perceptions of their 

generation regarding both their appearance as well as health and attractiveness. Online influencers show 

others information while discussing their everyday experiences. Through their content fans develop a 

connection that tells them it is possible to relate. Youthful people are now shaping their perception of body 

and mind while discussing materials that restructure these understandings. People struggle to identify what 

truly exists offline versus online boundaries because influencer statements can significantly transform how 

individuals perceive themselves. 

An excellent thing about today's world is that social media features influencers in all races and genders as 

well as of different body types and abilities. Social media influencers demonstrate that standards of fashion 

https://www.ijfmr.com/


 

International Journal for Multidisciplinary Research (IJFMR) 
 

E-ISSN: 2582-2160   ●   Website: www.ijfmr.com       ●   Email: editor@ijfmr.com 

 

IJFMR250239824 Volume 7, Issue 2, March-April 2025 2 

 

and beauty exist in a wide range of possibilities. By showcasing various kinds of beauty these influencers 

provide a beneficial service to a generation that values authenticity along with fairness. Many people are 

concerned about how influencers affect body image perception as well as portrayal of diverse people 

including mental health issues and self-care versus following mainstream trends. Influencers break 

traditional concepts even while forcing people to follow modern social norms. Internet technology shapes 

teenage Identity development as well as their presentation of self to others. The influence transforms both 

their emotional state while reshaping their mentality concerning valuable matters. 

Our understanding of Gen Z grows better through analyzing how influencers interact with this generation 

since it helps us understand how the mix of online and offline life affects social media and self-worth and 

mental wellness among this young population. The social accounts of Gen Z became recognized as top-

tier influencers because of viral popularity. The 1997-2012 generation represents a socially and 

technologically demanding time which sees influencers alongside others offering vital help for spreading 

messages about body identity and self-esteem acceptance. Young people currently face uncertainty about 

receiving valid mental wellness and body image messages from influencers because their experiences 

merge with virtuality. 

The central aspect of this development depends on how effectively powerful figures represent various 

forms of diversity which include capacity as well as race, sexual orientation characteristics and body types. 

The symbolization of differences to this generation creates the foundation to challenge beauty and size 

regulations because works of art should be seen as either a complete sign or as an extended realistic 

representation. Through the ongoing fight against idealized perceptions in media representations the artists 

sometimes produce unrealistic standards related to body and beauty ideals. 

 

2.   Review of literature 

1. Rodgers, R. F., Meyer, C., & McCaig, D. (2021). The investigation findings throw light on how 

body positivity and self-acceptance are constructed about Gen Z by viral influencers. Influencers on 

social media sites Instagram and TikTok play an extremely significant role in the construction of body 

image perceptions and self-acceptance among Gen Z . 

2. Lazuka, R. F., Wick, M. R., Keel, P. K., & Harriger, J. A. (2020) the study  points to the fact that 

some posts contain contradictory messages, All these messages combined greatly influence the 

perception of young people regarding body positivity, which can be positive or negative towards self-

acceptance and body image. 

3. Ando, K., Giorgianni, F. E., Danthinne, E. S., & Rodgers, R. F. (2021) the  Viral influencers 

maintain influence over the body acceptance mindset and self-acceptance values which define Gen Z. 

Youth women battle challenges that emerge from local and Western beauty standards which create 

both harmful habits and damaged self-perception regarding their bodies. 

4. Kuczamer-Kłopotowska, S., & Kraus, Z. (2023).  this study elucidate the implications on how body 

positivity and self-acceptance perceptions in Gen Z change through viral influencers. The current study 

focuses on just one such influencer to take part in the Body Positive. 

5. Putri, I. S. R., Razen, E. R., & Mukhlida, H. M. F 25(1), 10-22. Even though low beauty anxiety 

requires a high degree of self-acceptance and self-fulfillment, this is very much true for beauty 

vloggers who get more followers among the youth. 
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6. Lalwani, M., Vidhani, V., & Mehta, A. (2022). Implications from this study are based on how views 

in terms of body positivity and self-acceptance among Gen Z are built through viral influencers. These 

are becoming more acceptable as part of a much broader trend towards inclusivity. 

7. Lajnef, K. (2023) direct applications from this research will help understand viral trends which impact 

Gen Z views on body positivity and self-acceptance because social media usage has prompted 

influencers to improve their relation with followers. 

8. Smith, J. A., & Johnson, R. L. (2023). This research investigates how viral influencers influence Gen 

Z's attitudes about body acceptance and self-affirmation in their findings. Social media influences have 

shown strong effects on how young people perceive their bodies so new opportunities must be 

established. 

9. Shankleman, J., & Tuchman, J. (2024). The findings of the study are very close to the headline, "A 

Role of Viral Influencers in Shaping Body Positivity and Self-Acceptance Perception Among Gen Z."  

how the social media influencers majorly influence young people's identity formation and their body 

image. 

10. Smith, J., & Jones, A. (2023). In reality, the conclusion of the paper has much to do with the title, "A 

Role of Viral Influencers in Shaping Body Positivity and Self-Acceptance Perception Among Gen Z." 

The paper discusses the positive and negative impacts which beauty presentations have on the teen's 

body image, focusing on the impact of Instagram influencers. 

11. Khan, M. S., & Jan, S. R. (2022) :-   The research explores how members of Gen Z understand 

authentic beauty by studying how viral influencers teach others to accept imperfections and being kind 

to themselves. The fear stems from the counter-message potentially created because of preserving 

conventional beauty beliefs. 

12. Garcia, T., & Nguyen, H. T. (2021) :- This study examines the way body stereotypes are spread 

through TikTok influencers and target holistic well-being instead of weight loss goals. Portions of the 

material would unknowingly reinforce bad habits in the furtherance of body-positive society and make 

the cause of the movement more complicated to achieve. 

13. Evans, L., & Murphy, C. (2023):- This fight between self-acceptance messaging and influencer 

endorsements of beautification products is researched under this study. Gen Z needs self-acceptance, 

but branded content tries supporting the look concept once more. This study, using advertising and 

consumer response, establishes whether wellness or not cares about influencers and represents the 

clash between honesty and rewards. 

14. Rahman, F., & Chatterjee, D. (2022) :- This study is a synthesis of indigenous and universal 

definitions of beauty since it is determining the effect of values in body positivity on Gen Z in South 

Asia. Western styles dominate because diversity is something that they adore, and indigenous 

influencers can't talk to their viewers. Comparative controversy debates whether this body positivity 

movement has a role given that cultures should be appreciated. 

15. Lee, S., & Park, J. (2023) :- This study examines how viral influencers affect Gen Z's body acceptance 

and sense of self. Authenticity, affirming, and encouraging are created through real talk on mental 

health and highlight the social media role in creating a healthy sense of self. 

 

3. Statement of the problem 

Social media has expedited the impact of self-concept determination on Generation Z in particular which 

means body positivity and acceptance play an essential role in the digital environment. The explosion of 
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viral influencers presents young people with staged content that produces either positive self-esteem 

effects or negative impacts on body image. Sometimes the content discusses the importance of bodily 

acceptance as well as love for oneself. Social media implies unrealistic sets of beauty rules to viewers 

which lead to decreased self-worth and body dysmorphic disorders. Gen Z serves as the primary target 

since they bring a digital background and intensive experienc The study evaluates social media 

developments alongside audience response and influencer communication to demonstrate how all of these 

factors play a substantial role and the ways in which they can be used ethically. This research targets three 

goals to foster sound content production ethics while teaching media interpretation and developing policies 

which accomplish actual self-acceptance rather than fake standards online. 

 

4.   Objectives of the study 

a. To analyze how different body types, skin colors, genders, and abilities are viewed in the content of 

popular influencers. 

b. To understand the unrealistic expectations versus the realistic body standards. 

c. To evaluate the influence content impacts body confidence and self-perception by Gen Z. 

d. To analyze how Gen Z would be a consideration for trends in fashion and beauty on influencer’s input. 

e. To examine the influencer utilize their space to challenge the set social norms as well as what society 

deems beautiful. 

 

5. Scope of the study 

Researchers study the interactions between personal self-respect along with viral influencer influence on 

the beauty perception and body image beliefs of Generation Z. The study establishes a hypothesis which 

verifies how such influencers who promote diversity and self-acceptance could unintentionally establish 

new standards of beauty. The investigation studies how influencer narratives influence Gen Z identity 

formation as well as their consumer behavior and psychological state from a behavioral science 

perspective. 

The research presents an analysis of audience-influencer relationships together with marketing ethical 

obligations using Parasocial Interaction Theory and Balance of Interaction Theory. The research analysis 

eliminates the factors of celebrity endorsement as well as government policy and media influence. A total 

of 228 respondents participated in the data collection through surveys and case studies and trend analysis. 

The study presents fresh insights into Gen Z self-perceptions through its investigation of how influencers 

influence digital marketing culture and social acceptability as well as contemporary trends. 

 

6. Methodology 

The research examined how viral influencers affect Gen Z body-positivity attitudes alongside self-

acceptance by utilizing both quantitative and qualitative research methods. The research employed Google 

Forms to gather most of its data. A total of 126 participants belonged to the age group of 16–19 among 

the 228 respondents whose ages ranged from 16 to 27. These 16–19-year-olds comprised 59.6% of the 

survey respondents. The pre-designed yes-or-no survey questions enabled statistical research of 

participant responses about self-perception and inclusivity as well as beauty standards and psychological 

health campaigns and influencer effects. The information display with percentage distributions helped 

researchers track important links and patterns found within the data. At the core level this research only 

performed basic statistical analysis using only standard tools beyond the survey tools and did not gather 
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any open-ended feedback or conduct qualitative interviews. The approach enables researchers to develop 

an unbiased comprehension regarding the effect that viral influencers have on Gen Z regarding body image 

and both self-acceptance and mental well-being. 

 

7. Analysis & Interpretation 

Chart – 1 Shows the age of the respondents 

 
Analysis  Interpretation 

The above graph shows the age of the respondents. The data demonstrates that respondents in the chart 1: 

20-23 years age bracket number 136 individuals who make up 59.6% of the total participants. Of all 

participants 50 replied from the 16-19 years age group while 50 respondents indicated 20-23 years age 

and the third largest group consisted of 35 participants between 24-27 years. A minority number of 

respondents are between 12 and 15 years old (3, 1.3%) and others make up another minority group (4, 

1.8%). The data reveals that late adolescents alongside early young adults constitute the major 

demographic group who provided responses which make this data extremely valuable for Gen Z 

perception research. 

 

Chart -  2 Shows the Representation and Diversity 

 
Analysis  Interpretation 

The data in chart 2 demonstrates influencers play a significant role in advancing body positivity together 

with diversity and self-acceptance as shown by survey participant ratings. The divergence between 

influencer imagery and actual diverse body type and personal identity portrayals produces an oppositional 

and indifferent response from a significant percentage of the population. 
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Chart -  3 Shows the Body Image and Self- perception 

 
Analysis  Interpretation: Most respondents in the research indicated that influencer content has positive 

effects on their body self-perception (chart 3). Most people treat their selected influencers as role models 

because they believe their content has positive effects on their perception. The positive body image 

promotion by many users seems to create a balanced effect on self-perception as both those who feel better 

about their bodies and individuals who maintain neutral dissatisfaction with their body match. 

 

Chart -  4 Shows the Unrealistic expectations vs Realism 

 
Analysis  Interpretation: The above graph (chart 4) shows  that the perspective of Gen Z regarding body 

image strongly depends on fashion lifestyles. Various participants state that social media strongly affects 

how individuals accept themselves and build confidence while a significant proportion of the posted 

comments demonstrate dissatisfaction with these body norms promoted by influencers leading to concerns 

over unrealistic beauty standards set by influencers. 

Chart -  5 Shows the Mental health and Self care 
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Analysis  Interpretation: The above graph (chart 5) shows, Inflencers referring constantly to self-care 

and mental well-being practices provide an exceptionally positive experience. Survey results show that 

many respondents believe influencers create body-positive communities but the need exists for genuine 

feelings from influencers because some doubt their genuine discussions about mental health. 

 

Chart -  6 Shows the Fashion and Beauty Standard 

 
Analysis  Interpretation: The above graph (chart 6) shows most members of Gen Z believe fashion trends 

affect their perception of body positivity although they believe the fashion industry continues to maintain 

unachievable beauty standards .Additionally there is criticism of influencers for limited representation of 

varied body types but they receive high ratings regarding their promotion of diversity in beauty standards. 

 

Chart -  7 Shows the Community Building and Support 

 
Analysis  Interpretation: The above graph (chart 7) shows the body positivity communities obtain their 

primary leadership from multiple influencers. Such communities based on self-acceptance demonstrate 

strong connection with supporters who feel a deep affection yet many users remain neutral or passive. 
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Chart -  8: Shows the Challenging Societal Norms 

 
Analysis  Interpretation: The above graph (chart 8) shows lower ratings indicate that male influencers 

play a smaller role in the discussions surrounding body positivity according to chart 8. The popularity of 

viral trends proves that society needs authentic representation because these trends represent unattainable 

beauty standards. People in this study show viral influencers hold greater influence than conventional 

media and also reveal such influencers shape body image.            

 

Chart -  9 : Shows the Authenticity And Vulnerability 

 
Analysis  Interpretation: The above graph (chart 9) shows most users choose influencers who reveal 

their personal challenges because they find these influencers more trustworthy and relatable . 

 

8. Results & Findings 

A survey of 228 participants was conducted to explore how viral influencers shape body positivity and 

self-acceptance among Generation Z. 

1. Research findings reveal that 72% of the 228 respondents selected state that influencers represent the 

primary force driving inclusivity and diversity advancement in the body positive discourse. A 

significant 28% of respondents showed either mild support or disagreement toward the topic even 

though influencers strive to be inclusive. A majority of users embrace influencers from diverse bodies 

along with skin tones and genders yet most observe Eurocentric preferences in main influencers. The 
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positive influence exists yet additional action is necessary to create space for individuals at every 

interval of color, size, shape, age and ability level to develop self-respect equally 

2. Viral influencers positively affect the sense of self-worth and acceptability among 67% of the 228 

participants who participated in the study. Relationships with social media influencers promoting 

visual perfection caused participants to experience negative body satisfaction but people who followed 

self-love focused influencers demonstrated better body satisfaction results. 

Among the surveyed participants 12% named unrealistic beauty standards as the main reason for their 

dissatisfaction with self-image whereas 21% stated influencer content had no effect on their perception 

of self. Influencers help individuals accept their bodies yet simultaneously create viewership concern 

about personal inadequacies through their intensely curated content. 

3. Research showed 53% of survey participants shared the notion that influencers present true body 

standards because natural unfiltered photos give social media platforms more authentic and 

approachable characteristics. The respondents indicated in 47% of their answers that social media 

influencers continue to use editing techniques alongside filters to create beauty standards that seem 

unattainable to their followers. The sense of acknowledgment and value among Gen Z increases 

through honest communication. 

4. Influencers who discussed their mental health state showed a strong positive relationship with the 

health outcomes of their fans. According to participant responses pro-treatment self-care influencers 

who focus on mental health awareness tend to have a positive effect on how people perceive their 

bodies since 76% of the respondents reported this occurrence. Featurement of 68% reported that social 

media connections formed with these influencers allow them to join an effective online 

community.Although 32% of participants remain skeptical about genuine influencer support of mental 

health along with fears of performative activism that may prioritize mental health discussion over 

substantial care. 

5. The survey findings demonstrate that Gen Z individuals strongly link their body image perceptions to 

fashionable trends because 61% of participants confirmed how trendy body types emerge from social 

media influencers' current trends. The current fashion-forward digital trends advocate for slender 

"clean-girl aesthetic" body shapes yet the voluptuous body shapes prevailed in previous periods. Body-

acceptance promotion becomes more prominent but different popular body shapes create exclusive 

beauty requirements. The beauty standards transform when influencers take part in this process. 

6. Some studies demonstrate that online influence interactions with body acceptance topics result in 71% 

of participants engaging in meaningful discussions. Users experiencing bodily self-acceptance and 

belonging will benefit from having influencers who establish secure spaces for dialogue. 

The lack of trust between the surveyed individuals and influencers led 29% of participants to feel 

detached from the networks which influencers controlled. 

This simply means that even though the majority of those influencer narratives gave major activism to 

influence actual engagements, some members of Generation Z remain unconvinced and disinterested 

with the same influencer narratives. 

7. Research data demonstrates that male influencers receive minimal representation during discussions 

about body positivity. Only 32% of the study participants believed that male influencers talk about 

body image. Men receive less body-positive role examples than women because women remain the 

main target of society's beauty requirements. Meanwhile 78% of respondents believe viral influencers 
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significantly impact the current beauty standard above traditional media. Viral trends which serve to 

support beauty standards create major difficulties within the overall framework. 

8. This research arrives at its primary finding when it demonstrates that audience perception develops 

based on authenticity. Research demonstrates that 84% of individuals trust influencers more after they 

share their mental health stories involving both weaknesses and personal experiences. Viewers found 

formal highly perfected videos from influencers to be less relatable because they exposed possible 

threats to their self-image. Survey participants identified personal stories from imperfect influencers 

combined with their doubt about unattainable beauty standards as the most effective way for building 

self-confidence and acceptance. The marketing sector shows signs of change because influencers 

demonstrate genuine relationships instead of false romantic interactions. 

 

9. Suggestion & Recommendations 

Authenticity Rather Than Perfection: Influencers should shift their content approach towards authentic 

presentations rather than producing artificially altered pictures through photo editing software. Research 

shows it is significant because 84 percent of survey participants trust people who share their personal 

struggles. 

Diversity and Representation: In spite of the belief of 72% of survey participants that influencers support 

inclusivity Eurocentric beauty standards continue to prevail.  Real representation needs active involvement 

from brands and influencer networks who must seek participants from different body sizes including skin 

colors along with gender and disabled individuals. 

Mental Health Advocacy: A majority of 67% in the survey found that mental health awareness advocates 

among influencers produce beneficial effects on their followers. Leading advocates should implement 

self-affirming practices instead of focusing on comparisons since that would be appropriate for them. The 

management teams must supply professional-backed support platforms with accessible resources to users. 

Rejecting Trend-Driven Beauty Standards : The majority of respondents (61%) think beauty trends 

affect body type popularity therefore influencers should promote body-diversity acceptance instead of 

propagating exclusive appearance standards. 

Transparency on social media: The 47% of respondents who worry about unrealistic beauty standards 

would feel better with social media platforms that provide photo editing options and cosmetic procedure 

features along with filters. 

 

10.Conclusion 

The study investigates how social media influencers affect Generation Z individuals who accept 

themselves and their physical bodies.  Major cultural diversity disparities and Eurocentric beauty norms 

persist according to 72 percent of respondents although influencers as a whole support diversity and mental 

wellness initiatives.  A significant number of 67 percent of survey participants reported that influencer 

recommendations regarding mental health and self-care practices have positively affected how they view 

themselves. The respondents who came to an agreement amounting to 47% felt that Photoshop along with 

filters work to preserve unrealistic beauty standards.  A substantial 61% of respondents confirmed that the 

fashion trends sponsored by influencers directly shape present-day beauty criteria.  Survey respondents 

trust influencers who discuss their real-life challenges openly because they prefer evident authenticity to 

disingenuous behavior. Generation Z body positivity development depends on future progress of an open 
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and diverse and mentally stimulating online environment which social media influencers brands and 

platforms collectively must maintain accountability for. 
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